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@ Carbon Neutral Organic Whale Milk @ White Milk - USA 2017+

Base:US internef users aged 18+ reviewing Carbon Neutral Organic Whole Milk: 100; white milk: 42,800 (Jan 2017-Mar 2022)
Source:Mintel Purchase Intelligence; Kantar Profiles/Mintel Sustainabiiity Barometer, March 2021
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Every product
has a carbon
footprint, even
this milk.

Measure
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We obsessively
measure— from field to
fridge and beyond—
the entire carbon
footprint of our products.
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Reduce
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We partner with farmers
to realize new emissions

reduction projects on their
farms that radically reduce

the carbon intensity of milk.

Every product's footprint
is made 100% carbon neutral
by investing in carbon offsets
from dairy projects
across the country.

Carbon Neutral :
drganic Whole Milk

This half-gallon of whole milk has the

carbon footprint of a 14-mile drive. We've

offset every ounce.
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Unsalted
Creamery Butter

PRODUCT OF NEW ZEALAND
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