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Executive Summary

Since 2016 the Trade Policy and Strategy Office (TPSO), Ministry of Commerce of
Thailand, has held CLMVT Forum as a platform for joint discussions in trade and economic
issues among high-level government representatives, private sector and academic sector in
CLMVT countries. There have been several projects that were built on as the results of
discussions in the CLMVT Forum such as the CLMVT Adapt to Global Value Chain Project
(2019), and the CLMVT Forum Webinar (2020). In order to maximize the result of the CLMVT
Forums in the future, Kasetsart University as academic advisor, has conducted a 5-month
study to quantitatively measure the results and the uses of budgets of the past CLMVT
Forums. The assessment included the effectiveness of the CLMVT Forums and the related
projects by using Social Return on Investment (SROI) concept. This study mainly focused on
literature reviews, opinion/satisfaction/benefits survey, in-depth interviews, SROI calculation
of the CLMVT Forums, writing study report, and organizing a seminar to disseminate the results
of the study and to create public awareness and engagement of related sectors.

The study results show that the CLMVT Forums have created social benefits by
generating income, trade and investment in the value of 264,794,565.52 Baht, and willingness
to pay 43,352,818.33 Baht. Therefore, the total of social benefits is 308,147,383.84 Baht. With
the total expenses of CLMVT Forums and related projects of 62,846,803.79 Baht, the Social
Return on Investment (SROI) turned out to be 4.49. This can be explained that the CLMVT
Forum is a worthwhile investment which generated the social benefits at 4.49 times greater
than the expenditure. The rate of return to society from this investment is quite high with the
result SROI > 1.

The occupations of those who perceived the CLMVT Forums worthwhile and satisfied
with the Forums were entrepreneurs, freelancers, private employees, state enterprise

employees, and government officials. The CLMVT Forums have enabled them to learn new

-12 -
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information on the economic situations and have broadened their perspectives. The Forums
also helped networking among the private sectors. The participants who joined CLMVT Forums
4 times or more found that they could benefit from CLMVT Forums through social connection
and actually created new business opportunities/projects through the networks from CLMVT
Forums.

The in-depth interviews focused on issues that reflect previous project outcomes and
impacts, including opinions and guidelines for the development of the CLMVT Forums in the
future. The interviewees provided many interesting comments as follows:

1) Satisfaction with CLMVT Forums: the interviewees commented that they had high -
highest level of satisfaction attending the Forums;

2) Benefits gained from the CLMVT Forums: the interviewees commented that they
have gained benefits in (1) building connections and networking, (2) gaining knowledge and
information, and (3) strengthening personal relationships that lead to business cooperation;

3) Problems/obstacles: Interviewees commented that they had opportunities building
connections and networking during the COVID-19.

The study results show that the SROI of the CLMVT Forums are several times higher
than the spent budgets, and the satisfaction of the stakeholders is at a high - highest level.
Therefore, the CLMVT Forum should be conducted continuously, sustainably and increase the
socio-economic impact.

The policy recommendations in order of priorities are as follows: 1) Upscaling the
CLMVT Forum, the organizing of CLMVT Forum should be continued and upgraded to a more
international level similar to World Economic Forum. It should increase the participation of
each country through rotation of hosting; 2) Strengthening CLMVT network , the CLMVT
Forum should support the CLMVT Forum Alumni arrangement and encourage engagement
across entrepreneurs’ networks. Moreover, the organizer should promote the establishment
of the CLMVT Trade Association and CLMVT Services Foresight Group to connect government,

private and academic sectors for new business collaboration, research networks, and sharing

-13 -
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of business information. These activities will help to increase opportunities and roles of CLMVT
Forum in driving trade investment in the region. There should be a follow-up event for those
who have attended the meeting especially trade exhibition and business matching activities;
3) Setting up Central Information Center for the CLMVT Forum. Establishment of CLMVT
website should be pursued for CLMVT trade and investment resource information center and

public relations channel of CLMVT Forum activities continuously.

- 14 -
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Aldane ety nMswenbiladsladenddgiuladenliddgddanuiniu laefingdrde (Rule of

[

Thumb) Ao 1denUseifiunadwsliiiu 3 semsiddiigaviiiu videussiduansnadns i
Iedudeiuess nnsdudunivaivsedsnd) Buduindulsslevunlasuainlaseinis uaziiiy

LNIERANIIPTINTALIUNANDINIATINTG LU IAUANULELINAENA1IDNUAUIT

) Y a a A ] Y a a . = ] 2
BANNIIVDY 5 MantaginN1InNa1I819LnuaTe (Do not over-claim) I@ﬂﬂﬂqiigUU’]ﬂu%3@
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v = o fa a =

peAnIBUTiduTIaS waanEdevIelil 1iesla (Attribution) uad ldddenaiionfunadwiinnTu

Y

v
v A

| 4' = Y 1 = av a4 v 2 Y]
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[
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[

ANTILASIY mama‘uLmuwwammmmmwu (SROI) uﬁuumumiumw 9 6 TUADUAI

=De

(Social Value Thailand, 2563)
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TUABUT 2 NTATUHUTINGANS (Outcomes Mapping) 1A8NM135IUTIUHATHEILAATUAINEH
drlddmdensenguinisdsuwla Tanzwandliiuiinnuduiusseninaiuamu nandnves

1ASINT LALHARNGVBILATINITNLARUY

£

TUABUN 3 NIAMUARITIALAZNITUTLIUYAANATNS LAEN1IATIVARUHAGNETLARTULAL

Uszrnandugan saunmmAmun1an1sidiu (Financial Proxy)

(%
Y

JunauN 4 NsUTuyarHagwslvuzau (Adjust Impact) lngn1ssiusiudeyaiineites

[%

funadnd/mansznuvedlasents Mmssvanduyarmnensiudunaansiy uazdeyanaansiinein
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o

JURBUN 5 NTATUIULAANARBULNIUNITAINUNLATEFNY dannuazdandndeu (SROI
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a

RO 6 NTYIAUINITENITF0a1T NsTeuLazn1siluUszenaly lagnisduaue
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nansAnwigTdlddudsuarnsnevausssenaans dfioidunszuiunisnsiadeurnugnsies

WATUNTBDBUBITIEIU

2.3 Yafasa3INAYaIN15hY SROI

[

TofnsoUselevi wazdediinveinisld SROI Inateusziiu laesausiuunaingiianis
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wiua®D, 2560) kay SROI101: Introduction to Social Return on Investment (Social Value
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Thailand, 2563) fisail
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UseAnEnNaveean1svielasanis kavedusny | LaznI9IeLNUNITYINY wadddaula
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V19 @l 013UNNG war AT wiuaee, 2560 wag Social Value Thailand, 2563

2.4 MINUMINNURRBUAzUAnINNgItaiinsUszandld SROI

N1INUMIUINITELazUfnwNlunewgfun1sUsEendld SROI wagn1sUseiliung
NIENUNEIALINNITAEiNILLATINISNISUSTYUs o RN suRAdeAdeiuslulneua s sEme

[

aunsaazluiazaunulacieil

2.4.1 .uTBuazaufnuniiunnauineliunisuszandald SROI Tuuszmelne
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PMNNTAVALNUITIUT DN UAN TN TN TARNNaslLI a1 INIIEINT TuArd Ay
~ v = a o o a ' Y a
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14 % 1 A
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ee

g Auduiilofiou
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madsramnnssidunlasinismuse veloveiinisldiedosdio SrROI eldlunisussdiung
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ANusngItuLwIMsUiRivunzandmiuddnanuiazdliuinisvesine nasnuatuayunis
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= A %
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nuitendenudnufiieitestunisld SROl en1sUssdunansenumedenslulasenis
VIENUIBUA1 1Fenun 3 vhenu lawn 1) dlnnuuimsiasiauedanud (esfnsunigu)
2) dninnunewuativayunisainuasuguan (@ad.) wag 3lasanisausiuileld-lauaglnsnid
JEMIN NBINUUITEYINTUIANUIE¥1¥1H (United Nations Population Fund-UNFPA) uagsguiale
NunsuANTINToTEnI1aUsTne (Thailand International Cooperation Agency - TICA) 1i8931n
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dlnauuImswarimwesdaus (asAn1sunivy) (2564) laaiiiulasanisyseidiuaiy

[ 1
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andulasinsafgylutiulsenna w.a. 2564 999 @us. 991U 2 1aTin1T Taen1susziduly 3 366
lawn 1) drudsednsain 2) audsednsua 3) arunansenu wazUsediuanudquatlunisaiy
Ashalrusnsunaaseusludeudsean wa. 2563 U89 aUS. 2 Wi e TK Park Uagilfeuasny
Tnodnsindu 2 nsdl Aensdliifinisunsszuinves COVID-19 wagnsalitlsifinnsunsszuinves COVID-

[
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Aa v ! a IS [ ! d‘ a a
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nsdlfliifinisunssyuinues COVID-19 mansuszifiuauduAvesnsidusnulduing
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Y

dfinauneauativayunsaiuaSuguam (@aa.) (2557) lavinnsiinseinanauununig
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a
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| a o al' v ¢ I v v ¢ a i
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NOUUTEYINTUNIANUsE99R (United Nations Population Fund-UNFPA) wagsguialne
HIUATNAIINTINLDT¥NIN9UTEIWA (Thailand International Cooperation Agency - TICA) (2562)
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Vel 4 ARvia CLMVT: Msatiuanulaseas g i uRavialy CLMVT

naveInsUszYn awseasulaiiu 4 Widesau (Common themes) Al
v v a | a A | ' | a

Widedl 1 Myduasuanudeulsawhdldauvesniiniaiazvadlan
W9 2 nMsiinANuUReNlas (Connectivity)

P99 3 NMSLESUASI9ANUANLTALUNTWUITU

W9 4 nsuusluiu Lazn15v1eUTINAYU (Sharing and Collaboration)

MnnsUsEyuiinadnsfianansaduindeuliiiunaldlaeida (Quick Win) waznisdudunng
sarodudiusioly fil

1) ns¥ade “CLMVT Business Council” siterduniassiuianizia (Ad Hoc) wAUeynInig
msfn Tnelineenvududih Weussauausmdiendslnddnngihniaontuis 5 Ussine

2) MWW “Knowledge Tank” L‘ﬁaLi‘]ume%uﬂamwgﬁﬁ)miﬁwm CLMVT Tudnwaue
one-stop data platform

3) “Think Regionally : Human Capital Development Partnership” Lﬁ'aﬁmumuquﬁu
N CLMVT feanusudlefuussimaiian

4) “CLMVT Value Creation Initiative / CLMVT Handicrafts Marketplace” \ieduasuaiy

Sudelumsiaunasiiiuyarduainunsiaginanssusiui
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5) N15AASUNITTARY “CLMVT Startups Forum” wiiasduiafinanusiuiienss startups
Tugfinia wazilugenudzdmsuduszneunis startups tnawmu wazandunistiu

6) “Tourism Data Exchange” Lisuanildsudeyanisvionfivdssnine CLMVT uazsiogon
971 Thailand Tourism Gateway liniatentuly CLMVT amnsathadluldusylavila

7) “Green Season in CLMVT” uag “CLMVT Local Trail” viteidaifiosioafienlvig Ay

dloses wagbiguwuriosiuldsuuselovisiuiuegaiug
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6.1.2 99U CLMVT Forum 2018: CLMVT Taking-Off Through Technology

[ 1

N3ENTIMIAYITIUAUNUIBUNUSAATNINIATFUALLONYY TR CLMVT Forum 2018:
CLMVT Taking-Off Through Technology 5¢%3143U#l 16-17 &a1AY 2561 04 NTNNUNIUAT L
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a15ed1AgveIn1suszynysenaunly 4 MidediAgaiunisiauiginie Lie “yegain
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v v a v &1 & % | aa o &
Wt 2 nnismeenlatgeaulail: Tenaves CLMVT TunisAnisamu duadviaunannesy
W09 3 SMEs hazanIsnew: draatianisinuiismayseleviannisiasundamanalulad

Wten 4 weswgnaieassa: msldmnuAnasnsassAlugafdva itowrsugnamiulnagienis

[

naveansUszau amnsaagulaidu 5 aidesau (Common themes) il

a v

Wite 1 nmsduasuviAuafuazaulliNgdasualia (Digital mindset and trust)

WtoN 2 MINwwmUNYeY (Human Capital Development)

¥

vdedl 3 mawamsruLlnmMINMEAAITE wagmsUsulszanungssdeu
(Ecosystem & Harmonization)
vtedl 4 arwdaiiesenineniassiuaiatenau (Public-Private Collaboration)
viadefl 5 naidulnegiaviaie (Inclusiveness)
ainsgnsrmndedlisntumienueiigg faneenty 11asy wazesdnIssEwineUszne
duflufanssumaglasinvaigegseiiles ionseduanuidonlosues CLMVT L
o msdads "a0uRUInuSaaiuzn1sfazn1aamu (Advising Investment and Trade

Institute w3 AITI)" wielsfidu CLMVT Knowledge Tank Tnedl weonsénlne wazaninenisén

wisUsewalne Wugduiunis

Y

'
=

® N3IANANgRTOUTH CLMVT Executive Program #ednlag an1duiniuigusenaun1snn

gAluid 130 New Economy Academy (NEA) lagla@aiun91nn1asy anaenvu vedlneuay
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nauUsemea CLMV maama]ut;’jt,muaaﬂﬁ’umsﬁﬂm%’uﬁﬁm Entrepreneurship tag Innovation wadlan
insnmandsuesdanuiuazyssaunisal ilehlugeiausuusdulovieiiieduindoutszina
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o msidenlusuazairandevegusznounsiulmilungauuszina CLMVT %38 Young
Entrepreneur Network Development Program L‘ﬁ'asumaiamamsﬁ?LLasﬂWiamuswiNﬁu

o uonNi nsnmamdnsailasinsuasiansnilunisiauyaansuazgusznaums
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wAlulaguazuinnssy

o nsdmilassnnsiudiugnsmansnisiuazyssaniqileading egsiagaina wie
Strategic Partnership for Sister Cities Lulassniaisoaiiewrlugnsadraisldamaszninety
wazdaaSunaaliiuaumdneninveuiieweuau wWu (1) aangiueenvedlng fu Jwminlndu
uaznsERzUDfumY1 Budiiides Ae urhudiii) (2) newievesinefuizaiuvoadeousn
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=
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6.1.3 CLMVT Forum 2019: CLMVT as the New Value Chain Hub of Asia

n15UsEYL CLMVT Forum 2019 Butulufuil 23 fquisu 2562 lu suuuun1sdnauiies
AeaufukazlaIu1iate “Trade War: What it means for ASEAN” lagilunsaiyfiun yagusedas
$UUATTIHIINTNTENTRNIRYTTNIITUNY SFUURTIINISNIENsImdsdidudszsunann
Fousu wagluiuil 24 fquisu 2562 walenUszens unslovt wieniguurs Wulszsudneu
CLMVT Forum 2019 wiaunaingnanfiawinge “CLMVT as the New Value Chain Hub of Asia”
lngdl SFUUFTATULATEENT NMSAUALRREIVINTINAIN AUNYY dUU.a17 uazilleus LazlendnTyyn

a
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dell 4 nMsensziunmadenleswegiinia CLMVT gainudise
HaveInsUsTYn amnsaasulindu 3 adesau (Common themes) Al
v v a I~ a 1 Iy IQy
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and Road Initiative %38 BRI) ¥893U wasluaLATugRafilAuninsAsduuInuiy Feasyielnlseimaly
CLMVT ﬂizmua}fﬂLLS?Ni'mﬁ’uasmaqé’fﬂumiﬁqammiﬁﬁmiamuuazmé’ﬂé’ﬂﬁ CLMVT nanewdu
] I 1 d' % I3 % I3 d‘ a ‘g 1 = a a
Mslgnuarvelaniiiiuunds waglduseloriainlen1aliinduiiunaneaufunsunnIuAsegng
nsAuaziisgAansian
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Widel 2 MamssumIuNIausUlionaAUTNINeNId ARy
Uszihuauinmedifgsonisilugudnaisilenuaealmizesginia CLMVT fie a3y
liwueuresaufnaisnmensddiduuliudabe uanferlumaeifvenuassgianades
NSNS TUsTIN wazwalulad senznanulnlssnanise Tusndsuidendny anulldaonaass
wazeulemnang selou warguassaniin1sA1InuInsNsnalen® (Non-Tariff Measures: NTMs)
o < %) 6 a v Y o =l Idl %4 dl
naanauANIRdulunM sy sdLazssiaraensuiumalulagyalniidiuiUaeulan
wdeil 3 uumninsdaasunsiugudnansislgnumgalntdves CLMVT

v
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2025  laen15aieAUUaulgIianIeNIgnIN kagneaIungsEidsu NMsHauIlATIaseNugIu

Y a

AuRTTa Lasugiaunasvlouwazdivddiannseiinddunsuuau MsdasuLaziRuIN1AUINIS
fartaundnafuiiolunmil feuaderonie luildnmuavesgiiniald uenantl usasusumens
Whumsiauiinusuasmsasurinulnlfudussny sufinsdaaiumaioulnaendin Wiuiy
wualthnasugAaiiudsundadly waznsdaaiunsduaseamingaumatlyan Wil Lﬁ@lﬁqﬁmﬂ
CLMVT nanewdugudnaavinslenmuengeluildluiian
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1) daadunisdada “CLMVT Trade Association” duia3aliiniatonvudads anmanisén
uay/videamenamnssusniilungy CLMVT dieifialona wagunumlunisduindeunisi ang
awmulunguuszmAlsinniu wiusdaadunalnnisivesniaensuiitogiude

2) duaFumsdinia “CLMVT Services Foresight Group” duia3umssaunguiinmisaiidn
funAUInIg tevSevianmidilafawansgnuvesmsidsuuvasineanizdumalulad il
AAu3NIT Samseanisaiiefieny/unlduvesmeuinisluewan iedsslevdlunmiununis
AIUNTAUMTAMAE N THRUINIAUTNTVRY CLMVT

3) 3iulasennsanusaniesuiasugiaunanwesunasinduddidnnsednd  “CLMVT

Platform Collaborations” tiieinlugnisaiiiufanssuiasegianianadvaunannesuluns
‘:4' & a v a o a a A | . =
LanUaguTevedUAUALUTNNT 13BAINTIUMLATYEAABUY wuulUsly (Sharing Economy) &9z
Piwaniunu WeulswrdnuargnAvdluuazuangiinig wasiamnasugianisavessema CLMVT
4) duadunsdnnaniiesugiandvia “CLMVT Digital Forum” diedunfiuaniudeunnuiuay

Y

Uszaumsnindouisduaiuausudiolussiugimad uasugoRia viunasanarimigluuiun
yoamsilanlutiagtulaeiiunsldimaluladidviaiionsimunasugiafinseunquuazSeu

5) f#989ALATINT “CLMVT Startups Mentoring 2.0” nANd L5 2Ue9lATINg Scale Up
Bootcamp for Startups figuiunislud 2562 S?faszhsja%ﬁqLﬂ%ﬁmmqqiﬁﬁ]LLazmms"mﬁa PADAIU
fimuUsznauns Startups Tu CLMVT WillosdenudlunmsWaunuaseegshaianigluasaneuen
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6) firganlATINITAIINTINT DA LN TAHRILIUTENBUNTHAaEUNYEE “Human Resource
Development Consolidation” \fiesagantazifufiugesinanisduasunazimuidusznaunisuas
NNeNTYARATRIIN1A CLMVT lumsitunuvseusurinuelineuuivanunisaliaaduimelulad

Hududdglunsaiiugsia lneenasaudieduaniunsainusneg Tunsiaunlasinssely

6.1.4 CLMVT: msimundnenngusznaunisgiasugnanisanasdieig

(Scale Up Bootcamp for Startups)

1A59N150U5H Scale Up Bootcamp for Startups 40ause1319 Jufl 31 wauaieu - Juil 4
figuieu 2562 WWunsediunuseiiiosanuanisuszgy CLMVT Forum 2018 Weifieudemas 2561

Y

oeanslidnmsiasuasisdnenmmninensuysdveslseima CLMVT lnggaduligusenaunis
anindndsidnenmaingiinin CLMVT 1i1saslasanns 63 au wadu 21 #iu 9 az 3 au 1o
AINTIUFAIN 9 LU NISLEIUIAITE “The Startup Hypergrowth” mi‘ﬂﬂammL%QUg‘jﬁ’ﬁmiﬁﬁLﬁam
ﬂi@‘Uﬂ@ﬂJL%’e)ﬁm‘im\‘il,l,wuﬁqﬁﬁmwu Lean Canvas N1588nluu UX/Ul (User Experience Wag User
Interface) 4ag Ul Design and Design (UX/UI) LagnagnsnIssenuyu swseiianssuadaIoTne
195379 wazAanssumainauenany (Pitching) titeilalenalsfusznaunsamsndniidgau

a

lassnsilenadauegsnaginamu Weasslaniadosongsnag

Y 9

1% 1
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Falruinisuanssunsinausuinsanuastuiiunaluladnmaiowsss fufin RSHOPING.la
ALUSNIsunannesu e-commerce 3nUseina auy. a13 Inediu RSHOPING.la lewn#iu DEXCORo
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2) {inAUTINBTENINLATINIG U NaNYNaU Bangkok Venture Club lmg Bangkok
Venter Club vhnisdmdendiufithaulasiuau 6 fiu anlasenis dietnaus (Pitch) Tulassnisves
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Wweaiu ludsemadeauy wWedadeniiuiinnanainUsewmedsauin wiglasinisludse 9 1J

=

Faonawansdulu Regional Startup Model vadgiinia CLMVT lnefiuseinelnedugudnansléinely

ell MeunnInendesssuians ladin1suszanus uan iMentor Fadu Startup Ecosystem

a

Tudszimadeauy Tlvianuduumnsinmunnuaanse aduayuluy uaskianauansnendyya

LY v A

Huauulugsedvana laeiidatiuayundnas 1asan1s National Program no.844: “Supporting

[

National Innovative Start-up Ecosystem to 2025” &3iin13nefslaguiensguunianssasgdeny

<3

foudoaun meldmsmiuguavesnsemssimenmansuazimalulad Usemeioaunu @ iMentor
fmnuduffiagimiuiguialnelunisdesenlaseinisuaziufazueumneldminissdugeain
N5¥91529% A Dr. Pham Hong Quat flue General Director of National Agency for Technology
Entrepreneurship and Commercialization, Ministry of Science & Technology, Vietnam 11A1AU
aua Uszanuaulasinis wazasuiuaundetvddnanuuleuigiazensaan sn15A1 Nsens
Wielvd Useimelng soly

a
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widled SrufuguliduInwuasiannguimsmagsiauisaminerdesssumans LJulasanisi
ﬁmuwﬁuLﬁaﬁmmﬁﬂ&me;:iﬂszﬂam’]ﬂugﬁmﬂ CLMVT flagtaenszdiugsiagviaalanadianna
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“Process Improvement” LLazﬂﬁLa'umiJﬁﬂaaﬂﬁqiﬁ% (Business simulation game) Lﬁ'aiﬁmmif
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6.1.6. 9TUFUNUT CLMVT Cross-Border Digital Trade 2019
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A151990 13 uUsTUIUNlEa18939

1A39N13 sudszanae (U )
1. CLMVT Forum 2016 16,716,608.26
2. CLMVT Forum 2018 21,373,831.96
3. CLMVT Forum 2019 12,828,839.57
4. CLMVT Webinar 2020 98,481.00
5. CLMVT Forum 2021 2,699,026.00
6. 1A59n15 Scale up bootcamp for startups 3,520,279.00
7. CLMVT Adapt to global value chain 4,256,737.00
8. CLMVT Cross-Border Digital Trade 1,353,001.00
9. CLMVT Executive Program - CLMVT Connex 5,745,000.00
FIuUTEI 68,591,803.79
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AU SROI RNNT5ANLEUSIY CLMVT Forum 2016 - 2021 Ysuuszunas 2565
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2) ledeyavmans/owrarug
A0UNNI0UATYENA wazdn 0.61 0.60 0.63 0.39 0.40 0.37 0.0577
yusoglny
3) Usendnenlding 1gu
AldanguaIteyaY1Ias/ 0.60 0.52 0.53 0.40 0.48 0.47 0.0902
AMIUSHATEIND
4) le3dnuazasranseteiu
. " 0.50 0.61 0.58 0.50 0.39 0.42 0.0819
mhgnunasglu CLMVT
5) l95dnuazasraazetieiu
0.50 0.63 0.61 0.50 0.37 0.39 0.0722
aaensuly CLMVT
6) l93dnuazasranzetieiu
- 0.50 0.56 0.54 0.50 0.44 0.46 0.0980
e Inghy CLMVT
7) le5uanugu/nnu
- . 0.69 0.54 0.68 0.31 0.46 0.32 0.0444
AnunE
8) Buq - aadiou a1
0.72 0.93 0.71 0.28 0.07 0.29 0.0057

A0V @5 19AULD

- 134 -




9NN 1AT9N75 CLMVT Forum Uasaanausnuyn NaInueInnIsaanu

(Social Return on Investment: SROI) Usea1Tauyseaad w.A. 2565

6.4 HANBULNUNINFIANIINATTAMU (SROI)

HANBULNUNWEIANIINNTANTUUYTEYU CLMVT Forum Aiailagldtoyanisdnsingi

3mUsEYd TagiaNsanALIMNaRBULIUYEIEIANIINNITaINY AnAuAlasulnlUldUselevl

' £
a a =

nelminsegld n1sdn waznsenisasuAniluyaridel Suunlunsazifvesuselovuiiindu
wiauluiunmsAwayariaufulagevesidisaudseyn (Willingness to pay) wiebilasuanen
warUselortiannnisuseya CLMVT Forum fanans wethunlieuiisuiuiudssanualding

lunsdnanuvesdinauuleunglasgsaansn1s

AR/ HaUTEleBUMARTY = Value

yarAuLinlasne = Price . da X o
v > AMATTINANnULAdIAY

=A+8B

JUUsEINUA a8 = Cost

o ' a a g 1 o a
sUNT 28 AmAMTIAIATULARIANINNTTAEULIUUTEYU CLMVT Forum

yarnausElevilunagsenisnuiiiniuasygiadiay auale duUTeansHadnss I ves

& 1

e st ugarnaUseleviundiaugns wasloriunanananivianun seldluyadnauselovd
Aodsnulaesan uduiuku 69,995.92 umsesty wazllomuiaduiugidisauianssunis
Usea CLMVT Forum waghanssusiaiiies taesiu 3,783 518 ihanauiuaslanaussloyiiiniy

WNFIANTIN WINAU  264,794,565.52 U (lawizaiu A)
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v
¢d a X J

M990 16 Yarwauszlevuniaduundeny ann1strama/Jselesidarn CLMVT Forum U

Tuszlewid deliifinseld n13dn uazvisenisasuAnluyadisal

1A

ilevgauAn/Ussleviiann CLMVT .
. ) yarmausElevun
o . duUszAnswaanws | Forum lWldusslewd neliaswle/ | © _ & .
IAmaAsegnadeny Y e nTuundens
37U nsAY/nsasuAaluyaniney ,
(du A) (um)
(U )

1) lolomauaziinsmilonns 0.1039 220,010.60 22,854.70
genadugussau
2) ladayainans/esinnnug 0.0577 154,164.20 8,898.36
anuMIniATYgna wazile
yuasln
3) Usendnrlddne 1wy 0.0902 61,406.42 5,541.32
Aldanguarmnvoya
U1En /AU I§INa
) lo3dnuazasransetieiu 0.0819 145,278.18 11,898.28
ieaunIAsgly CLMVT
5) lo3dnuazasransetieiu 0.0722 142,303.87 10,267.22
aewenyuly CLMVT
6) lo3dnuaraiansetieiu 0.0980 87,561.72 8,578.67
eIty CLMVT
7) ldsuawa/ainu 0.0444 40,958.89 1,818.90
WaALNEY
8) Buq - a¥afiou as 0.0057 24,360.00 138.46
WP38U1E @319AUTN1R
yaruiaseiiintudadeny samviaun (Un) 69,995.92
unlasunauszlevdsu (51e) 3,783
gaﬁwaﬂss‘lwﬁﬁiaﬁeﬂu (Value of Social Benefits) (u) 264,794,565.52
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a3eil 17 yaAwaussleviiidindundday anaranadulagnevasdidisauussyy wald

IesuamAtazyssleviannsuseyu CLMVT Forum (uim)

duuszAns Arrnudnladnevesfidnsouuseyn | yadmauselevd
gAnraAsegnadeny NAEWS welilasuamauazUstlovdannms | fiadunideny
57 Usegu CLMVT Forum (un) (du B) (W)

1) Ialomauaziinsiuiiona 0.1039 27,877.05 2,895.87
ganalugusssu
2) lodeyavnmy/esmarmg 0.0577 13,196.38 761.69
anunsalAsegna wastln
yuxaln
3) Usgndnanldang 1 0.0902 18,529.18 1,672.07
Aldanguarmnvoya
U1 /AAUsINI§INa
) lo3dnuagasransetieiu 0.0819 18,962.88 1,553.06
ieaunInsgly CLMVT
5) lo3dnuazasraasetieiu 0.0722 22,339.72 1,611.81
naenvuly CLMVT
6) las3nuazasransatieiu 0.0980 22,339.72 2,188.69
nAgnsty CLMVT
7 ldsuanuaw/any 0.0444 14,400.56 639.50
NGIERTGY!
8) Bu7 - adrufieu a1 0.0057 24,140.00 137.21
W30 #319AULR
ga@huﬁa’%aﬁlﬁﬂﬁuﬁaﬁmu SUNIVUA (um) 11,459.90
Iuuglisunauszlevisau (51e) 3,783
gac&i'maﬂss‘lwﬁﬁiaﬁeﬂu (Value of Social Benefits) (uan) 43,352,818.33

lwiweafsadu Weiansanaustleviainyadianuhnlagnevesidnsinyseyu

(Willingness to pay) tiielilasuammiuazyselogiainnisuseyu CLMVT Forum sutlugyann

' [
a = !

Wausylviliintuundiay uiazsien1Inulianiuasygiading gunie duuseansnadnssiy

993518015100 1 uyarmaUssleviundsauans wazillesaunadenaniiavun azlaiduyann
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naUszleriradinulaesan Wudwiutu 11,459.90 vmsese lneduunyarnaUseleviiiniu

a

ANUSIINITWAREIRANELTUSNNSIASU waztlam UM UILNLI15IuAaNssUN1SUSEY CLMVT Forum

Y

Y

9

wazdaNssuABLiad Inesiu 3,783 578 azlanauselevuiinTuwnNdny Wwinfu 43,352,818.338 UM

(1 RN12EIU B)

gj ! LS [ ! dy Y @ ! a < 1 Y
UBNIINUU Haﬂ’]ﬁdﬁﬂiﬂﬁsﬁugﬂ’]ﬂﬂ’mmLG]%JIQQ’]?JULL?I@QIWLWU’N Tuowranmndnsinualeany

Tunsamgidousiunulsesys CLMVT Forum Aasmgideulidnisgendt 11,459.90 unseau

M990 18 yaAwaUsElevdiiavuuiding Iuunuiazn1sUseyd CLMVT Forum

yarnauszloi . . .
- .. yaAmauselevl FUYAAT
. NAYUUNFIAN AN | 5 x . o
AU . . YAAYUUNEIAY naUslevun
vy NTUIAAN . - N
ulsTYu AT beET -z Y naanuaula INAYULNTIAN
wnvululy . .
U (319) . oRld (7 A +B)
Useleil .
, (s7u B) () (um)
(@73u A) (V)
1. CLMVT Forum 2016 750 52,496,940.03 8,594,928.30 61,091,868.33
2. CLMVT Forum 2018 1,057 73,985,687.48 12,113,118.95 86,098,806.43
3. CLMVT Forum 2019 615 43,047,490.83 7,047,841.20 50,095,332.03
4. CLMVT Webinar 2020 285 19,948,837.21 3,266,072.75 23,214,909.96
5. CLMVT Forum 2021 580 40,597,633.62 6,646,744.55 47,244,378.17
6. 159n15 Scale up bootcamp 63 4,409,742.96 721,973.98 5,131,716.94
for startups
7. CLMVT Adapt to slobal value 60 4,199,755.20 687,594.26 4,887,349.47
chain
8. CLMVT Cross-Border Digital 300 20,998,776.01 3,437,971.32 24,436,747.33
Trade
9. CLMVT Executive Program - 73 5,109,702.16 836,573.02 5,946,275.18
CLMVT Connex
339UUIEYU CLMVT Forum
3,783 264,794,565.52 43,352,818.33 308,147,383.84

Y9%UA
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M1399 19 FATINANBUUNUVBIFIANIINNITAMNU SROI uunuiazn15Uszys CLMVT Forum

Y9UUA

. FUYAA v
MUY o o o BRAIMNANDULNUY
.. naUszlevin sulszanaunly .
uUsEYY NEU139U -2 . VDIFIANIINNTT
NAAULNHIAN (um)
U (Fw) || a9 SROI
(d7u A + B) (um)
1. CLMVT Forum 2016 750 61,091,868.33 16,716,608.26 3.65
2. CLMVT Forum 2018 1,057 86,098,806.43 21,373,831.96 4.03
3. CLMVT Forum 2019 615 50,095,332.03 12,828,839.57 3.90
4. CLMVT Webinar 2020 285 23,214,909.96 98,481.00 235.73
5. CLMVT Forum 2021 580 47,244,378.17 2,699,026.00 17.50
6. 13913 Scale up bootcamp 63 5,131,716.94 3,520,279.00 1.46
for startups
7. CLMVT Adapt to global 60 4,887,349.47 4,256,737.00 1.15
value chain
8. CLMVT Cross-Border Digital 300 24,436,747.33 1,353,001.00 18.06
Trade
9. CLMVT Executive Program - 73 5,946,275.18 5,745,000.00 1.04
CLMVT Connex
3097UUs8YU CLMVT Forum
3,783 308,147,383.84 68,591,803.79 4.49

o

d‘ e’r-:l' a ‘3 K7 5 1 v e’r-:l' a g 1 1 'y
W95uNaUselevuMAntunndanuyie 2 @1 aslanauselosuMinduwndiny 1infu

308,147,383.84 U (@7 A + B) nglaauussunaalaanaaniuanusiy 68,591,803.79 U way

AnudnsINanoULNUTEIFIANIINAITAU NT8 SROI 91nN15AITNINYEY CLMVT Forum

Wiy 4.49 duningnud Weamulufanssunun1siaves CLMVT Forum daauazlananauuny

Anvdu 4.49 Wirvesyad1duawu JedodudnsinisadiunanauunusedinuannIsasyud

ABUU19EY 1H899nlAT9NNT CLMVT Forum felvilinAanssumaasugnalagnsiuazasiananseny

A3 lUEIn1ANTITAT NTAMU WAEAINTIUNNGINT VENIATINITANSITUL DU INANDULVIUT

98N F9AT SROI ALLANANAUANUSNWULVDIATING 8717 N15UTLLIUNARDULNUIDILATINIS
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SouEWIVR vaun. szegd 1-13 (Fufl 1 a.a. 2551 — 31 §.A. 2557) & SROI WU 2.01 Wi uay

Sousuiiiunseunauszed 1-22 (3ufl 1 a.a. 2551 - 30 n.g. 2560) i SROI Wiy 1.44 wih Wudu

6.5 YaLaudLUSLTIUlaUIY

wan1sAnwuanslifiudaioudn Usslovifidsauldiuainnisuseys CLMVT Forum
uazlnssnssiaiiless fe afrslemaliiAnauiamilenisssfia msldusmasesdanuianiunisal
sugnanaziUayuuedlny nsdszudaarldinglunisuaranideyauasAr1niegsng uaeg
N3 NAS1ATEVUAUNUIBIUNIATE N1ALLNTU N1AIBINTS TU CLMVT Tngnanaulnusiodany
31NN15899U (SRON) v8991uUszYu CLMVT Forum linadsslosineudneas u 4.49 winves
Fuasu Anduyadsiuwiifu 308,147,383.84 v Federdufanssuiiduenlunsduiuny uay

[ [

NuAnEd TUTnsETelausLUTTIUlEU B lAISEIaIRUAINEANDUNST Fia

D

1. N13ENIEAUUYSEYN CLMVT Forum

HBIINHANDULNUNIIFIANIINNITAVUVBINUYTEYN CLMVT Forum Tl seleeil

'
1 =

AauY19as JeArsAndunulszyuilogiareiies wazATaUIANEAINYBIIU CLMVT Forum

[ [y

wazensedulifuanuuszquidysedugliniaiiunauladieuduiuau World Economic Forum
Tngthiauerhdeihitaula fesdaudnsmamannszuaasugia dau uaznisenlan uinnssulnl
luusazanainnssy ﬁLﬁWﬁﬂuqﬁmﬂ T2 UsziiuUszynduinuazeusuinelinusslov uay
asunaAfiinnd ety vilisdoyadeinlunaneUssme ludssfuuualtimadanvidoninnm yuwes
AUNITAU/NTHIAYE/ATYIA/N5ANYT Uazauausun1elalasanis CLMVT Forum Ly
TA39n150U5H Scale-Up Bootcamp for Startups wagnsutadu fiussaunadnia annsoasaleiis

Tndluseganlunisdniugsia wu winnssy wendindulunisiivezaeadiiaunn wis n1sdnw

SEUULONIWISVRIIuauUNL [Wudu

wananiu Wislinsenszauanulssyuiuliegeiiusz@nina misasranisiidusu
YosudasUszimmninuIndudlenisnyuiisunisiludinin saudaviiduiinainudale

(Memorandum of Understanding - MOU) %38 Uu#intannas (Memorandum Of Agreement) fiu
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whsunasglulszmalungy CLMV wislinisandunusuiududinimuazisesdus uwazaisd

hignuaneniuinveugLauageailio emuadefialunN1InIIY

Mmsﬁmsa%ammﬁaLﬁawaamsamzﬁmmﬂiwu CLMVT 33m251lasan1s CLMVT
Forum Wdudunildlumisanuseninssema vioegangldnsounrmsmiiossninssna oy
Frelinrsandiuaulasems CLMVT Forum Sanuiduuduazseidewnnitu wu nsevendou
Great Mekong Subregion (GMS) 875an3sAIINTINEBNINATEFA B3R - 191nsen - willas
(Ayeyawady — Chao Phraya — Mekong Economic Cooperation Strategy: ACMECS) #38 N59UAI1M
sauflousllvg - §1udne (Mekong - Lancang Cooperation: MLC) tugiu 19 nsau ACMECS Sa
Fululdanniign Ssasdulassnmsfididglunseunnusiudiel uarduaiumsdndslasanisiudon
gnsAmanin1sA1 819 lasanisvudiugnsmaninisfuazUszuigilesdiingiiegsfagaina
(Strategic Partnership for Sister Cities) Lﬁaa%qmﬂeﬁﬂmmizmwﬁu LazduasNAaIANITALLDY

YrEYLLAU

2. MSETUEFIATYIBNI9FINT CLMVT Forum

mam’%m%ﬁqLﬂ%@su'mmqqiﬁfﬂ CLMVT Forum ﬂaﬁﬁmw%mﬁmmiLﬂ%@sdwawwaqsﬁ%

Y83 CLMVT Forum viaidnsisuagiildiuiiestos daasulmin CLMVT Forum Alumni Tuisiazsu
= ) o A a ' 1) aa Y v oW & ! a | P \ a \

wawldaulesiu adeuleaniotneussnounisidegudndiiunsevienisginalul iiveduasusie

ganA3Y1eNNgINIlugausIndelegsnanisan myawuldugusssunngadu wazasnelena

lunmsvigsiasiuiuluswian FanudunIetienunuide Msing Nsiseunsay NsuaniUdey

14 a 1 =

Joyagsfa wiu nsdifegneidnialunisdesengsiavesiuseneunisineuazioauiuiiinisadadud

Y 9

viesunhlugnmsvengnaasenineiu

Tumstifieliiinanuduudsvean3atienisgsia msiinisdananssusaiiios (Follow
up) WkAgMAsLisnUseyy wazgaiensnuleiy wasvserifanssudiuiu aendenisdisiy
1A59N157 WeAusatiaslunisieulesuasinnunaiAIey1en19gsng 819 AANTTUNITLARS

AR50 (Showcase) Business Pitching Wag Business matching 3u%3 Aanssuwanideudoys

- 141 -



9NN 1AT9N75 CLMVT Forum Uasaanausnuyn NaInueInnIsaanu

(Social Return on Investment: SROI) Usea1Tauyseaad w.A. 2565

=3 o v oA o . . a 1Y % a
wazUssinuiivenuiaula waznisuaue Solutions or Innovation ‘1/]LTJULLW@QEUGJ_LJJGGLMUﬂﬁﬁﬂQLLa%

daula

wSoufuimsiauveuiunteaaietnenisgsialinirennns asiinisd wadunsdngs
CLMVT Trade Association wag CLMVT Services Foresight Group ﬁﬁ'@umuwmwmmaﬂ%u a@nn
waM3A antgaamnssy ielfislena uazunumlumstuiedeunisdn nsasmulunguussinely
N duaFumsnunguiinssianiauins lemieshanadlafisanszvuresnsdsuudas

TAgLRNIEAIUMALULAENLABAIAUSAT SIUTIAIANITADINANI/ LU UUYDINIAUS NS IUBUIAR

(% '
Y Y

FINGITU CLMVT Platform Collaborations titewaunlugnisaniiiugsialussuuiasygiafiva
~ Y a ¥ g.JI a IS v A ! a
Woulegndnuazgnavislukasuongiaia CLMVT kagasidnisiaiuiased1en1a3vanTs

Tun1sUseys CLMVT Forum lusunan ieieslesuazldusgloviainniaivnis gniagsnaenau

| o

o a | U A
LLASNIATIY ﬁmimLuumu%mammLLﬁzENEJumaVLU

LSRR

3. nmsdnvihauddoyananevasanuuseyy CLMVT Forum

N133nvinAuddayanalaresulsyyn CLMVT Forum Aastinsafiunisusmsdeya
wazgdanisiiulednans CLMVT Forum wieidumudsinuvasdeyaundaula Wawinisdeaisuas
Uszyduiugeg1adiesn uagimun Application Wan153an1suseyy uavtiiodeanstoyailineides

un15UsEY CLMVT Forum agwsiaiiles deansteyadimii

\WesanuanauunumediANaINN1IasL (SROD veseuUseyyu CLMVT Forum #lv

naUszleriguiudnsmarsvinveaiuamu wazidufanssuiiquaitunisaniduau adelninainy

a

faneladevesidrsuuseynluszauianelaunn-iniian wagnndie naadiusalasulselov

9 9 9

[
= a

wazAnAT Feanunsadmadnslugnisliusslovilniniu leasisenudeulosiasiniav1eniegsna

s

lasuanusuazdoyadnians watlaaiuadennuduius seavdiuyanaiisosenlidaiusiuile
Wegsnalueuian 35A35aiiunisuseyu CLMVT Forum agesiaiiias uaganiununudalausiuy
Waulgurewiand iveliuUseansnn auselilod ANUEIEY LA IUTUIANANTENUNILATEFNT

LazaIAy
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unil 7 asdanudusunaaulalinaugunsHan1sanen

audinauuleuiguaggnsmanin1sn (aun.) wagaudidoimsugmansussynd Aus

LATHEAIEAT UNINYIRBLNBATAIERNS LaTnaudunuiooulatifioimsunsnanisAnyilasanis

CLMVT Forum LLazwama‘ULwlu‘vn\iﬁﬂﬂm’mﬂﬁamu (Social Return on Investment: SROI) iL.ag

n1stauiate “lonialu CLMV d@usugusenaunising (Business Opportunities: Are CLMV

Countries Still Attractive for Thai Investors? luSungWaufifil2 weuniat 2565 1387 9.00-12.001.

HIUTEUU Zoom Meeting Tnefiinnuanis Inenns uasluawmesussnduiug (3Un 29) il

£381

09.00 ©.-09.15 wu.

09.15 U.-10.30 u.

10.30 1.-10.40 w.

10.40 ©.-11.30 u.

11.30 ©.-11.50 wu.

11.50 ©.-12.00 u.

Aangsu
rﬁ@ﬁLﬁuiwmi%LLf\Ni’mqﬂizmﬂ“l,umﬁmmuagL%ﬁy
WILTAUTA wadiwad gerutenisdinauuleuieiasgnseansnish
NALUANITLEIUN
iy Tamalu CLMV dwmduruseneunising
Business Opportunities: Are CLMV Countries Still Attractive for Thai Investors?
Iy sA.a%.080 Wuslnag

Wntheudendeufinw uay e1ansdussanziATegmans

UNINeaeg el
ARATIN Y NEDES
8NN3 MsaaanazmMsIanmsauinmddluniininegey

AtusIeNITlag WeLAT. Uty Nadnsayvs
AMLATYTANENT UNTINIRLLNYATANANS
WNLUSN
WANINANISANYILATINGG CLMVT Forum agkanduwiunIedentaInn1saemu
(Social Return on Investment: SROI) UsgaUauusesnad w.¢. 2565
lag NA.A5.UUATY TLATNTAYNT AULLATYTANENT UNNINUIFBLNYATANENT
WntlAgInIge
UMY wagkanasunuAaiiu/fuilsdalauauuy

asuuavnanilausyy
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Trade Policy and Stratogy Office

SunoUUTEUELAENSMIAASNNSAT NS:NSIVWITUUE
UA=AUEDVELASHIAMAOS ATULASUIMANS UHDNENagnuasAans

UBLBAUMULTNSOUMSAULUNDDUTAULWDLNEUWSNAMSANU

1AsvNs CLMVT Forum
ua:wanauunumoe‘fonumnmsaonu

(Social Return on Investment: SROI)
UasMISLEURIUD

Tomatu CLMV ahHsSurUs:noumsing

Business Opportunities: Are CLMV Countries Still Attractive for Thai Investors?

‘{uiuf'i 12 waunmAu 2565 1al 09.00 - 1200 u.
WIUS:UU (e

SEUSVA Wawwcul sA.Qs.03a Wusias ds3cull LOBNENYS WA.QSUUGHY WURDASAUNS

FweMsahinILUTEUIE HOHINAUGDNBEUANUILA: ABeIWIEINUMSUIE D1SAUS:
la:gnsMansmsm DINSHUSNAUELASUIMANS mMsOana ua=msvams ARUELASUIMANS
NSzNSIVWNELUE UKBneNdoBevtHy MUanmavtunDmADIGaU UHBNENAgINUaSMans

09.00 - 09.15 u. 0915 - 1015 u.

} 1045 - 1200 u.
WsLUQ LFUEDY “Tomiatu CLMV éﬁHS‘U@JS:ﬂQUﬂ‘IS{hﬂ LWEILWSHANSANWIIASOMS

Business Opportunities: Are CLMV Countries CLMVT Forum ta=waaasuunu
Still Attractive for Thai Investors?” MuauALINMSavNU
(Social Return on Investment: SROI)

T0eavn:l08UR https//forms.gle/
bK8MZA2eUH7PeyQx9 KSalnu
QR code

MuRIsU E-mail aaunauwsau = Wioavn:1Jeu

S1eA:LBAMSINSIVUSEL LSOUOIU

JaumudayalWULGUTAN 9.0s.AU58Y SSsWUsUa E-mail: nithichateku.acth

sUa il 29 Wawmasuszrduiusnuduuuineunsnan1sine
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[

e ) % v &
NUINIVOATUNANITIAITUTNAU 9L

7.1 aguduiudamzitounasidisiueu
AamzieudnTINay 933 342 Au 11A1nUsemAlng 341 A wasUssmatiuge 1 Ay
waziiinsandunn 256 Au (anAnwan <) Tassnann
7.1.1 MANYW/HUTENBUNIT/AIVBIUTEN LU SUIATNTUNN 5U1A1SNTENY UTEW
Walnadasilusmasnia utnle 4.3 sumosiuduuuasiia (umww) Bangkok
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AMANUIN N LLUUHEJUQ’I%J&'ITJQ%B%IE]

CLMVT Forum Survey

d10nUUlguILarensAmIEanTN1TAY NTENTIWIEYE daudseasadiun1sdnsig
ANuAniukaznIslasulsElavdannsidsaun1susesgy CLMVT Forum wazlasenis/Aanssy
adususeilodluyiel 2559-2564 Insunidnedeinensaiansidufiuinelasenis sul

'
% & A

UsrasdiiensUssdunauarldidudoyalunsusuusssuuuunsduiunulifitedu Jaweanu
fafteanvinluntsnounvuasuniy MiaaUssan 10 wift il dogafamunaslddmiveu
Anwidouiniiuuasfuinuviduamdy wasvoveunszameg1sgan o it

The Trade Policy and Strategy Office, Ministry of Commerce would like to conduct
a survey among CLMVT Forum participants to determine the benefits gained by attending
the CLMVT forum and the related events from 2016 to 2021. The project is undertaken
by Kasetsart University with the objective of understanding the social impact of the Forum
and the result will be used to improve future CLMVT Forum events. All the information will

be used for academic research purpose only. The survey will take around 10 minutes.

We appreciate you taking the time to answer our survey.

A1a7u7 0 (Q0)
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vihuBufmeunuvasuamuarlitoya eludunilwesnsinuide vield (maviudesnsmsiu
swazBuniiuniy aunsaaeunulii ue.as sudAty Aednsayms Auziasugmans
UNMINEIFUNYATANENT FINUILATINITINE INT 086 3451465 30 montchai.p@ku.th)

(Are you willing to answer the survey as a part of research project? (If you would like more
information about the project, please contact Asst.Prof Montchai Pinitjitsamut at Kasetsart
University, at 086 3451465 or montchai.p@ku.th))

1. BUf (Yes)

2. 148U (No)
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fonwdi 1 Q1)
Ussinnvasithenudiinudadia
(The type of agency you are affiliated with)

YY)

1. M2891UNA 3 fmmﬁa] (Government organization or State-owned enterprise)
2. UTEmenasu (Private Corporation)
3. paAnIhilamanils (Non-profit organization)

4. Suﬂ lUsaszy (Other, please specify)

Mo 2 (Q2)

Mulsenauo@negls (What is your occupation?)

1. ﬁfﬂﬁmms/ﬂg/mmsé (Researcher/Teacher/Lecturer)

2. E:Jjﬂizﬂaumi/ms?jwﬁaiz (Business-owner/Freelancer)

3. wﬁfmm/qﬂﬁmaﬂsuu (An employee at private firm)

4. %”15’1%1i/Wﬁfmm%’ﬁa’mﬁﬁl/ﬁ’mﬁﬂﬁ%aﬁg (An employee at government organization or
state-owned enterprise)

5. LLaJ'ﬁm/m@&Jmmq/’mmu (Homemaker/Retire/Unemployed)

6. Unt3ew/Udn/AnAnw (Student)

7. Suf"] lUsnszy (Others, please specify)
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Aranud 3 (Q3)

iuengwilug (How old are you?)
161031 18 U (< 18)

2.18-24 U (18 - 24)

3.25- 34 7 (25 - 34)

4.35-44 9 (35 - 44)

5. 45 - 54U (45 - 54)

6. 55 - 64 U (55 - 64)

[
=

7. 65 U AUl (>= 65)
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fonwdi 4 (Q4)

MUALOTUNBMILDII0819LS (What is your gender identity?)
1918 (Male)

2. %69 (Female)

3. lu”lsziﬁgwwl,t,aw@ﬂ/mﬂﬁam (Transgender)

4. ¥9aSU18FLae (Other, please specify)

5. laiszy (Prefer not to say)

fn1ud 5 (Q5)

isﬁumiﬁﬂmgﬂqmamm (What is your highest level of education?)
1. Uszau@nen (Primary School)

2. SispuAnwnousu (Middle School)

3. dsenAnwineaulate/Uav. (High School)

4. ayUsyey/Uad. (2-year community college)

a

5. U3uey193 (Undergraduate degree)

o

6. USeyayln M%@Qﬂﬂ’h (Master degree or higher)
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fanudl 6 (Q6) vinueiinannsUsEYs CLMVT Forum wag/vie Tasenis/Aanssudidunu
sewladlutiad 2559-2564 Tathe (meuldunnndn 1 48) (Which CLMVT Forum you have
attended from 2016 to 2021? (Can answer more than 1 choice))
1. 994 CLMVT Forum 2016: Towards a Shared Prosperity
(CLMVT Forum 2016: Towards a Shared Prosperity)
2. 97U CLMVT Forum 2018: CLMVT Taking-Off Through Technology
(CLMVT Forum 2018: CLMVT Taking-Off Through Technology)
3. 97U CLMVT Forum 2019: CLMVT as the New Value Chain Hub of Asia
(CLMVT Forum 2019: CLMVT as the New Value Chain Hub of Asia)
4. 97 CLMVT Forum 2021: Accelerating a Resilient Recovery (Online)
(CLMVT Forum 2021: Accelerating a Resilient Recovery (Online))
5. 1A53150UTY Scale-Up Bootcamp for Startups 2019
(Scale-Up Bootcamp for Startups 2019)
6. 1a59n15 CLVMVT Adapt to Global value Chain 2019
(CLVMVT Adapt to Global value Chain 2019)
7. 1A59115 CLMVT Forum Webinar 2020 - the New Normal
(CLMVT Forum Webinar 2020 - the New Normal)
8. 1As3n150UT CLMVT Executive Program - CLMVT Connex
(CLMVT Executive Program - CLMVT Connex)
9. MuduNUN CLMVT Cross-Border Digital Trade 2019

(CLMVT Cross-Border Digital Trade 2019)

Mo 7 (Q7)
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[
U ¥ 1

WAiagATINNTINUYTEYN CLMVT Forum viuldhanegluauwuualy

(In each time you attended the CLMVT Forum, how much time you spend in the event?)
148071 30 W9 (Less than 30 minutes)

2. 30 Wifi-1 F3la3 (30 minutes to 1 hour)

3. 1 Falustulu-2 $3lus (1 hour to 2 hours)

4. 17N 2 9lae (More than 2 hours)
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el 8-9 (Q8-Q9)
Tumsansamdsera CLMVT Forumuaz/3e tassns/Aanssudniuaudeilos lutaed 2559-2564

] =

yMudlanlganesiy (8% A1n

v 1 a

n ANAUNI ) wazlginglunisamuninlus (W Adeeumnue
AFpeIA1sdingu ) (Uszananistaesn mnhifllissuidu 0) Could you please provide the
approximated amount of expenses and investment you made when attending CLMVT Forum

and the continuing events from 2016 to 2021 (If none, please fill 0)
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A15°97 20 M1S1AIAKUAN N LUUEDUAIY A1ATUN 8-9

AN (UN)

Total Expense in Baht

AlgIeamu (un)

Investment in Baht

97U CLMVT Forum 2016: Towards a Shared Prosperity
(CLMVT Forum 2016: Towards a Shared Prosperity)

91U CLMVT Forum 2018: CLMVT Taking-Off Through
Technology (CLMVT Forum 2018: CLMVT Taking-Off
Through Technology)

U CLMVT Forum 2019: CLMVT as the New Value Chain
Hub of Asia (CLMVT Forum 2019: CLMVT as the New
Value Chain Hub of Asia)

91U CLMVT Forum 2021: Accelerating a Resilient
Recovery (Online) (CLMVT Forum 2021: Accelerating a

Resilient Recovery (Online))

1A39N159UTL Scale-Up Bootcamp for Startups 2019

(Scale-Up Bootcamp for Startups 2019)

1A59n115 CLVMVT Adapt to Global value Chain 2019
(CLVMVT Adapt to Global value Chain 2019)

159715 CLMVT Forum Webinar 2020 - the New Normal
(CLMVT Forum Webinar 2020 - the New Normal)

1A59n159UTH CLMVT Executive Program - CLMVT Connex
(CLMVT Executive Program - CLMVT Connex)

$uFUNUY CLMVT Cross-Border Digital Trade 2019
(CLMVT Cross-Border Digital Trade 2019)
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faud 10

yhuAndn Useleminienu Mfidrsmusealésuan CLMVT Forum uaznsaidunusioides
Tutsl 2559-2564 faudueluseivle Weisufunauazalddne

(Do you think the CLMVT Forum and the related events from 2016 to 2021 are beneficial
and worth the time and expenses?)

1. dauAuA1NIn (5) Extremely beneficial (5)

2. IAUANAIABUYIIN (4) Highly beneficial (4)

3. fiAuAuAIUIUNaNe (3) Fairly beneficial (3)

4. InuAueAesudnates (2) Slightly beneficial (2)

5. flauAuetios (1) Not beneficial (1)

fonudl 11 (Q11)

viuAnd Anssudsuavladldussloninnian Tunsussyy CLMVT Forum wagnissniiuey
sorfledlutaed 2559-2564 (1=tieviian fis 5=aniign)

(What activity you think are the most beneficial from CLMVT Forum and the related event in
2016 to 2021? (Ranking from 1=Lowest to 5=Highest))

1.nmseAUT18ngY (Group Discussion)

2. myefuselunneg (Panel Discussion)

3. MsdaueANUAANIegINA (Pitching)

4. Msdunu/1Asan1seusa (Seminar/Presentation)

5. 5"‘1%] I‘Uimzq (Other, please specify)
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fowdi 12 (Q12)

yiufiruflenelalaesasenisussyy CLMVT Forum uazmssniiunuseliesluragd 2559-2564
Tuszaula (What is your overall satisfaction for CLMVT Forum and the continuing events from
2016 to 20217)

1.swelaun (5) Very Satisfied (5)

2. Wswelareuunn (4) Satisfied (4)

3. Wawelatuunans (3) Neutral (3)

4. fanelaroud1ailey (2) Unsatisfied (2)

5. fanelatlay (1) Very Unsatisfied (1)

fanuil 13 (Q13)

msiviuldidssesn CLMVT Forum wagmsdidunuseieslutaed 2559-2564 viulésu
AuAvseUsElevteslste seylaunnndt 1 s1ens

(What are the benefits you received from attending CLMVT Forum and the related events
from 2016 to 20217 Can answer more than one)

Lldlemauainsauiionisgsiadugusssu (New opportunity for business cooperation)

2. looyar1ians/esanuianIunTaiasygna waviUayuuedlu

(Acknowledging economic situation and information)

3. vilviusgndaclding wu Arlddreuaandeyatiigs/Amiusinggsne

(Saving the expenses in acquiring new information and networking event)

4. lnsdnuazainaaseigfiuniigauniasglu CLMVT

(Connecting with government organizations at CLMVT)

5. lo3dnuarasransevieiuniaenyuly CLMVT (Connecting with privates at CLMVT)

6. la3dnuarairanievieiun1aivinislu CLMVT (Connecting with researchers at CLMVT)

7. l95uanugu/mnumaamay (Entertaining)

8. Buq) Winszy (Other, please specify )
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Manud 14 (Q14)

[
IS 1

annAinnelu 1 Yioanil sinlsthauamieusslovd Aldsuanmsdhsinsseu CLMVT Forum
lWvenenauazassyadiia vinudninazannsaairsbiinyadndudnnuivimeed (aeuszunm)
U aunAnauan/Usslenidlauanidisanussgu CLMVT Forum fe lédeyatmans/asdannusa"
yiuthasilulusslend delfAnnisteatunrundes vilfasremeld/madinisamu Anduyad
WinluseeU TneUszunal (If you were to use the benefit you received from attending CLMVT
forum to expand your businesses/organizations within a year, what is estimated amount of

total value of the benefit would be annually? For example, if you think the benefit of

attending CLMVT forum is “Receiving updated information on the economic situation and
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prospective”, and if you use the information to prevent risk/ increase revenue, how much do

you think the estimation loss prevented/ revenue would be?)

A15197 21 A1SINNIARUIN N LUUEIUAIN ANANNA 14

yaen (/) (1)

Iplonauaziinsauiennsgsiadugusssy

(New opportunity for business cooperation)

Iovoyatn3ans/earnuian1unsalAsygna wazsidnyusedluy
(Receiving updated information on the economic situation and

prospective)

vibiusendaelddne Wy Alddnguarmndeyainians/gaiusing
53313 (Saving the expenses in acquiring new information and

networking event)

lp3dinuavasraeseveiumhenuniaigly CLMVT

(Connecting with government organizations at CLMVT)

lo3dnuavairansevieiuniaensuly CLMVT

(Connecting with private corporations at CLMVT)

lo3dnuavairaesevieiuniaivinsiu CLMVT

(Connecting with researchers at CLMVT)

N3 ATUANEY/ANUNEAMEY (Entertaining)

Suf"] 1Usaszy (Other, please specify)
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o =

AU 15 (Q15)

dviudessreFueaiielildnuamioussloviainnsusyyu CLMVT Forum vinudisilafiagdne
wilng (siel) 1 anuiiviulesunme "lasdnuavasransevieiuniaensuly CLMVT 91nn1s
Usgsl CLMVT Forum Lﬁ'avhuﬂsmﬁuﬂmmﬁ”’mmmLﬁﬂﬁ]ﬁiwmmﬁ"sﬁﬂmm vinuAnInduduu
Ruwile

(If you were to be responsible for all your expenses to attend CLMVT forum, how much

annually you are willing to pay? For example, given the benefit you received from attending

CLMVT forum value, what is the amount you are willing to pay on your own expenses?)
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A5197 22 ANSINNIARNUIN N LUUABUANY AU 15

809 (VnA)

(Annual Expense in Baht)

Ielonauazinsauiennsgsfadugusssy

(New opportunity for business cooperation)

looyan3ans/eaanuianIunsalAsugia wasnyuedlng
(Receiving updated information on the economic situation and

prospective)

biusendaanldany 1w alddeuwarndeyatnias/em
WUsHRNI§INA (Saving the expenses in acquiring new information

and networking event)

lp3dinuavasraeseveiumhenuniaigly CLMVT
(Saving the expenses in acquiring new information and

networking event)

lp3inuavasraesevieiuniaensuly CLMVT

(Connecting with private corporations at CLMVT)

Insdnuazaiiaasevigiuniaiynisiu CLMVT

(Connecting with researchers at CLMVT)

N15kAsUANEY/ANUNEAWNEY (Entertaining)

Suf"] 1Usaszy (Other, please specify)
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Mo 16 (Q16)

< (3

yuAaiilonafiuasiiud demavieusslosiarannsaiiatuldies Inglifeadisiuussey
CLMVT Forum 3efanssusiifiuniseaiies (Feunaudaian 0 - 100%) (How likely do you think
you will receive those above-mentioned benefits without attending CLMVT forum and the
continuing events? (Move the sliders from 0 - 100%)

Aa5uU1e Explanation: lania 0% fe losuamuavsadselevi 9ann1sidnsinuseyy CLMVT Forum
Li/iﬁ‘ﬂ?u (0% means you think you will only receive the benefits by attending CLMVT forum
only) Tena 100% Ae lé5unnAmSoustlond anuvaedug "ilisudu" desdhsinssyn CLMVT
Forum (100% means you can receive the benefits from somewhere else (Attending CLMVT

forum is unnecessary)
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A1597 23 MNSNAIAKUAN N LUUEBUAIY A18TUN 16

Sovazveslonia
(percent of opportunity)
0% - 100%

Iplonauaziinsuiiennsgsnadugusssy

(New opportunity for business cooperation)

Iotoyatn3ans/eaanuianIunsalAsugia wasnyuyedlng
(Receiving updated information on the economic situation and

prospective)

biusendaaldany 1w alddeuwarndeyainias/am
WUsHNI§INA (Saving the expenses in acquiring new information

and networking event)

lo3nuavaraeseteiumhenuniaigly CLMVT
(Saving the expenses in acquiring new information and

networking event)

lo3dnuavafraesevieiuniaensuly CLMVT

(Connecting with private corporations at CLMVT)

Insdnuazaiiaasevigiuniainnisiu CLMVT

(Connecting with researchers at CLMVT)

N3 ATUANEY/ANUNEAWNEY (Entertaining)

Suf"] 1Usaszy (Other, please specify)
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faud 17 (Q17)

yiuAniilenafiedidud Aaurvieusslovithasu Aldansiuussyn CLMVT Forum agly
naunuNadnsvasuvasduliuInsTndidesiu (Beuneuduan 0 - 100%)

(In your opinion, what is the percent chance, where the benefits you received from
attending CLMVT forum can be substitute the similar benefits from attending other forums?

(Move the sliders from 0 - 100%)
A195U1Y (Explanation)

Tond 0%

& ' = fav v | vy | Y '

Ao AuAmsaUslevinlnsuulstayaiIansNAINMRNTINUTERR CLMVT Forum liidewna
NTTNUFDLAIDY

(0% means that the benefits from attending CLMVT Forum do not replace benefits from

attending other forums)

lena 50%

Ao AuAYIaUTElevUNlAsUINNSWNTINUSEYN CLMVT Forum demalidnuiuglduinisves
| A - oA | < s

MIIBNUDY ViSounasduanas (W 1iuled)

50% means that the benefits from attending CLMVT Forum can substitute the attendance of

other forums (e.g., Website)

19n1a 100%

fio ArAveUsglovtilaFuanmatisiuussyn CLMVT Forum daalsidnnugliuinisues
whenudy Wiounasduanaseewn

(100% means that the benefits from attending CLMVT Forum significantly reduce the

attendance of other forums)
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A15197 24 ANSINIAKNUIN N LUUEBUAY AAIUN 17

So8aLURINITNALNY
(percent of Substitution)
0% — 100%

Iplonauazinsiuiennsgsiadugusssy

(New opportunity for business cooperation)

lotoyatnians/earAuian1unsalasygna azinyusedluy
(Receiving updated information on the economic situation

and prospective)

iusendaaldany 1w alddewarndeyatniags/emm
NUSURI5IND (Saving the expenses in acquiring new

information and networking event)

Insdnuazaiaasedneiuniteauniasyly CLMVT
(Saving the expenses in acquiring new information and

networking event)

Insdnuazairaasevigiiunimenyuly CLMVT

(Connecting with private corporations at CLMVT)

lo3dnuavairaesevieiuniaivinsiu CLMVT

(Connecting with researchers at CLMVT)

N13MASUANEY/AUNEAWNEY (Entertaining)

duq Wanszy (Other, please specify)
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Mo 18 (Q18)

¢ @ 1

vupaiilenanesiduifinarvieusslesudrsiu iWunadwsnuanmbenudume
wanNWtieaNNTUsEYN CLMVT Forum ({eunausita 0 - 100%)
(In your opinion, what is the percent chance, where the above-mentioned benefits are the

result of other organizations apart from the CLMVT Forum (Move the sliders from 0 - 100%))
FNa5u1e (Explanation)

lona 0%
Ao puaviseUstlarinlasu (Wuldlonauaziinanusiudon1agsna) Wunaansiunainnis
Uszys CLMVT Forum Lileeag1aumen

0% means that the benefits you have received such as “New opportunity for business

cooperation” is the result of solely attending the CLMVT Forum

Tona 50%

- A ca Yo & o & ] | = \ v i

A @mmmaﬂiﬂ%umimu UUNaaWSHNIAIINNENUIUIY daren1sAliaUssnelng ns
duasunisAseninaUseme) kagn1suseys CLMVT Forum $asfu

50% means that the benefits you have received such as “New opportunity for business

cooperation” is the result of attending the CLMVT forum and other organizations such as the

events of The Thai Chamber of Commerce or the Department of International Trade

Ton1a 100%
Ao puaviseUsylarunlasuilunadnsanmhenuduiiesogiasien
100% means that the benefits you have received such as “New opportunity for business

cooperation” is solely from other organizations
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A9 25 A1S1NANAKUAN N LUUEDUAIY ANAIUN 18

$98AZUDIDIANTOY
(percent of other organizations)

0% - 100%

Iplonauaziinsauiennsgsfadugusssy

(New opportunity for business cooperation)

lodoyatnians/eeanuianiunsaliasugia wasiln
yuxodlny
(Receiving updated information on the economic

situation and prospective)

iusendadnldane W Alddeuarmndeyatas/
APINUSLATSIAA (Saving the expenses in acquiring new
Y 9

information and networking event)

lp3dinuavasraeseteiumhenuniaiglu CLMVT
(Saving the expenses in acquiring new information and

networking event)

Insdnuazairaasevigiiunimenyuly CLMVT

(Connecting with private corporations at CLMVT)

Insdnuazaiiaasevigiuniaiynisiu CLMVT

(Connecting with researchers at CLMVT)

N15MATUANEY/ANUNEAWNEY (Entertaining)

Suf"] 1Usasey (Other, please specify)
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fowdi 19 (Q19)

yiuAaiINsUsERn CLMVT Forum msinsufuussuagiannluFeda Tuudspia

(Do you have any suggestions for CLMVT Forum or is there anything that should be
changed?)

1.3Uuuulun1sdnanu (Event outline)

2. 3331781115909 (duration of the event)

3. WiUelun159ne1u (topic of the event)

4. 5uﬂ lUsaszy (other, please specify)

'
=

AU 20 (Q20)

TunsalifiTeuszasdBoudavinudrsnussguduumasaulay Weszaurmudnuiu/lx
Forauouuy (ngazsmuafu-ian dnade) vuduiiisdhsaundell

(Would you be willing to participate in an online meeting in order to brainstorm for in depth
suggestions for the future event? (If yes, we will contact you later)

1.8um97u (Yes )

2. lsigud (No)

foudl 21 (Q21)

vnvihuadlasiuduiunsiavesiiszdn nsannsenmeaziden ieldlunsivnsianasindodsa
seAnAy (nsondeyalunuuasuniuiilenialdsu $30 e-Gift card 1 MemsTINILAIUH LA 20
avu) (Would you be willing to participate in lucky drawing session? (If yes, please provide
the details) (Information provider in this survey will stand the chance to win a $30 e-Gift card
in total 20 cards)

1. ¥e-wwana (Name)

2. E-mail
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= 124 Y 1
AMARNUIN U 5’]‘&]6&889\‘(]83&6@%?1&5\’1@&

A1397 26 M1T19NIANUIN ¥ IidrTInUszguszaNANAniuLenduTeUsEmA

Jus| ) Fo-uwiana Mgy i
(A1) wynMIUUsELNA funwal
1 Cambodial Sovannarith HENG The Royal Embassy of Cambodia in Bangkok 16/3/65
2 Cambodia2 Sorn Barang TreeWB E-Commerce 18/3/65
3 Cambodia3 Lim Houng CEO & Founder FIRST SOLUTION (CAMBODIA) 18/3/65
a4 Cambodiad Kimlong Chheng Asian Vision Institute 28/3/65
5 Cambodia5 Vathana Roth "Technical Advisor, Centre for Development Economics and | 5/4/65
Trade, Cambodia Development Resource Institute (CDRI)
6 Cambodia6 Chanpiseth Hem Managing Director, Chan Tepi Travel Co,Ltd. and Board of | 5/4/65
Director, Cambodia Tourism Association
7 Cambodia7 MAR Sophal Program Manager, Socio-Economic Equity in Development | 5/4/65
(SEED)
8 Cambodia8 Nirawat Rangseekanjana Director Minister Counsellor (Commercial) at Cambodia 5/4/65
9 Cambodia% Chonlathid Thepyod Office of Commercial Affairs, Royal Thai Embassy, Cambodia | 5/4/65
10 Cambodial0 Socheata Leang Director, SBHC Haute Couture, Stella Bella 5/4/65
11 Laosl Phoxaysy Laoodoo_Odoo ERP 18/3/65
Sengchanthanouvong
12 Laos2 Vannaleth Phimphachanh Httpool 25/3/65
13 Laos3 Pawitra Office of Commercial Affairs, Royal Thai Embassy, Laos 25/3/65
14 Laos4 Varavudh Meesaiyati Thai Business Association of The Lao PDR 29/3/65
15 Laos5 Vilouna Phetmany Terminal 8. Agency and Management 29/3/65
16 Laos6 Aekasith Meathathirasawad CEO, Savannakhet EMC company 1/4/65
17 Laos7 Pakorn SriNongKhot Savan agro trading sole Co., Ltd. 1/4/65
18 Laos8 Supakorn Sakunsunsern Engineer, TML Savannakhet company 1/4/65
19 Laos9 Jaturong Bunnag Chairman, Thailand-Laos Business Council 5/4/65
20 Laos10 Soudalie Silaphet - Poppy White Enterprise Co. Ltd (WE) 8/4/65
21 Myanmarl Dr. Htay Aung The Union Minister for Hotels and Tourism (MOHT), Myanmar | 2/3/65
22 Myanmar2 Nattawin Phongsphetrarat Vice President of Thai Business Association of Myanmar and | 2/3/65
Director of TPS Garden Furniture Co., Ltd.
23 Myanmar3 Daw Kyi Aye Senior Advisor MTF 2/3/65
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Jusw| ) Fo-uwiana Mgy i
(Aw) LynMIUUIELNA funwal
24 Myanmar4 DDG Myint Htwe MOHT -Myanmar 2/3/65
25 Myanmar5 DDG (Project) MOHT -Myanmar 2/3/65
26 Myanmar6 Kyaw Moe Naing Myanmar Tourism Federation 2/3/65
27 Myanmar7 IRC MOHT -Myanmar 2/3/65
28 Myanmar8 Lilly Kyu — Myanmar MOHT -Myanmar 2/3/65
29 Myanmar9 Zeyar Myo Aung MOHT -Myanmar 2/3/65
30 Myanmar10 Naung Lin Aung MOHT -Myanmar 2/3/65
31 Myanmar11 Thida Aye Amazing Hotels & Resorts 2/3/65
32 Myanmar12 Hnin Lei Wai MOHT -Myanmar 2/3/65
33 Myanmar13 Myo Than MOHT -Myanmar 2/3/65
34 Myanmar14 Tin Myo Aung Deputy Director, International and Regional Cooperation | 2/3/65
Department, Ministry of Hotels and Tourism
35 Vietnam1 Lai Dinh Quynh from CBC Construction JSC 11/3/65
36 Vietnam2 Nguyen Thi Bich Hanh SPM Tech Co Ltd. 11/3/65
37 Vietnam3 THAI SON TRUONG | Chairman& Founder HOANG QUAN APPRAISAL CO., LTD. 24/3/65
(Dr.Sunny)
38 Vietnam4 Vi-INA HOANG QUAN APPRAISAL CO., LTD. 24/3/65
39 Vietnam5 Nguyen Thanh Huy Commercial Attaché Trade Office, 25/3/65
Vietnam Embassy in Thailand
40 Vietnamé VAN LE ERABIT COMPANY LIMITED 25/3/65
41 Vietnam7 Chu Minh Thao Diplomatic Academy of Vietnam 29/3/65
42 Vietnam8 Nguyen Hoang Duong CEQ, Brian Tracy Training Vietnam 1/4/65
43 Vietnam?9 Quang Ninh Tran Resonance Co. Ltd. 1/4/65
aaq Vietnam10 Dr.Suparporn Sookmark Minister Counsellor (Commercial), 5/4/65
Ho Chi Minh City, Vietnam
45 Thail foaiif AaTayde CEO & Cofounder, ZUPPORTS.co 16/3/65
a6 Thai2 dougen grsans Business Development, ZUPPORTS.co 16/3/65
a7 Thai3 Kanyapa Lertittiwech Office of International Relations, 16/3/65
Panyapiwat Institute of Management
48 Thaid gl 93nd HegdnnIsUNUN 16/3/65
I.C.C International Public Company Limited
49 Thai5 Thanadej Chaiyapruke Mexican Thai Chamber of Commerce 16/3/65
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50 Thai6 WInd A3ad U3E Ugndn (WUsenelng) 31dn 16/3/65
51 Thai7 Mongkol Sangkumplee CEIC Data 24/3/65
52 Thai8 Pisinee Leelafaungsilp CEIC Data 24/3/65
53 Thai9 Premika Gorowara CEIC Data 24/3/65
54 Thail0 Chutima Sudjanya RMUTP University 25/3/65
55 Thaill 5T v nadies Business Consultant 25/3/65
56 Thail2 Maliwan Dejaritt PASSAGE (Thaialnd) Co.,Ltd. 25/3/65
57 Thail3 Sasawat Kosum Corporate Credit Officer, Bangkok Bank Plc. 25/3/65
58 Thaild Panaporn. Sangsuwan Chumkhuncharoensub,co.ltd. 29/3/65
59 Thails Patcha Sattaka Lecturer, Kasetsart University Chalermphrakiat Sakonnakhon | 29/3/65
Province Campus
60 Thailé Worawech Pariwat Travel agency 29/3/65
61 Thail7 Benchawan Yensom Na.chanoknan Co.,ltd. 29/3/65
62 Thail8 Rawisara Ruenwai 919130 AULIN BN TAARNSUAZYTNYINTTITUDIR 30/3/65
URINGIRUNLEN
63 Thail9 Phuvin Kongsawat CO-Founder and CEO at Easy Rice Digital Technology 30/3/65
64 Thai20 Sarayut Chupukcharoen Managing Director, SCC TECH CO., LTD. 31/3/65
65 Thai2l Ratsamee triporncharoen Marketing Manager, Extensive Research Polymers Co., Ltd 31/3/65
66 Thai22 Wichuda Singkam Lecturer, Sisaket Rajabhat University 31/3/65
67 Thai23 HALAT. NUNNT N1FaNY AEUIMSTINALavnAlulagasaumne 5/4/65
wingndemalulagiyueeag sl
68 Thai2d 57.05.080 Wusiing Wnthaudondeudnw angiAsugmans aninedeledvl | 8/4/65
69 Thai25 91 SAuTua 594UT¥51UAMLBYUNTIUNTY YEC NFamn= 8/4/65
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Trade Policy and Strategy Office (TPSO), Ministry of Commerce revealed the study
results of Social Return on Investment (SROI) of CLMVT forum, indicating that the event has
generated social return as high as 4.49 times the value of the project and that CLMVT is

the center of production and new world supply chain.

On May 12, 2022, Trade Policy and Strategy Office (TPSO), together with Faculty
of Economics, Kasetsart University organized a webinar to disseminate the research results
of Social Return on Investment (SROI) of CLMVT forum and a panel discussion on “Business
Opportunities: Are CLMV Countries Still Attractive for Thai Investors?” The event was opened
by Mr. Ronnarong Phoolpipat, Director of Trade Policy and Strategy Office, followed by
the panel discussion by Assistant Professor Dr. Montchai Pinitjitsamut, Faculty of Economics,
Kasetsart University, Associate Professor Dr. Nisit Panthamit, Head of Center for ASEAN Studies,
Faculty of Economics, Chiang Mai University and Mr.Jirawat Daechasatien, A CLMVT business

expert. Over 250 participants attended the webinar.

Mr. Ronnarong Phoolpipat revealed that the TPSO had been organizing the CLMVT
Forum since 2016 as a forum for discussions and exchanges of ideas among high-level public,
private, and academic sectors in the region. The theme for each year revolves around

the topics of great public interest.

“CLMVT Forums have generated several benefits to the region such as increasing
human capital capability for digital age and creating new business entrepreneurs to make
CLMVT become a new supply chain center of the world, especially with the COVID-19 crisis

and the conflict between Russia and Ukraine affecting the entire global supply chain.

Within the 2022 fiscal year, TPSO, together with the Faculty of Economics, Kasetsart
University, has conducted research on the Social Return on Investment of the previous CLMVT

Forums from 2016 to 2021 to assess the project's success and the benefits of the Forums to
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the people, economy, and society. The research results will help TPSO to improve the next

CLMVT Forum in the future,” added Mr. Ronnarong.

Dr. Montchai Pinitjitsamut mentioned that SROI is one of the most popular economic
tools used to assess public investment in government projects by evaluating social benefits
and costs of the project. “The research results suggested that CLMVT Forums have generated
social benefits in terms of increasing income, boosting trade and investment up to 308 million
baht and have created a return to society as high as 4.49 times of the initial investment

value.”

In addition, CLMVT countries earned benefits from CLMVT Forums at least four areas:
(1) CLMVT Forum have created tangible business cooperation; (2) the forum also reduces cost
in finding Information about region and help business to easily find business partners
(3) the forum also helps participants gain knowledge on the economic situation and introduces
them to new perspectives, and (4) it helps strengthen the networks among the various

government agencies, private sectors, and academic sectors.

The research results also suggested that the CLMVT Forum may be organized under
the tangible framework of an international cooperation or operated as a nonprofit organization
in the same way as the organizer of the World Economic Forum. Additionally, CLMVT Forum
host should be rotated among member countries and should have follow-up activities more
often than once a year. The Forum should also include new business plan competition,
business matching, and some certain activities should be organized with local languages being

used for selected activities.

For a forum on “Business Opportunities: Are CLMV Countries Still Attractive for Thai
Investors?”, Dr. Nisit Panthamit, Head of Center for ASEAN Studies, Faculty of Economics,
Chiang Mai University, said that “the situation in Myanmar has disrupted the trade flows

between the Myanmar and Thailand as the situation has made it much more difficult for Thai
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products to reach the consumers in Myanmar, while Lao has suffered economically as a result
of the COVID-19 situation because of the effect on tourism business that has caused inflation
in the country. Many luxury products cannot be sold as easily as before. This situation is
happening in Cambodia as well, but not Vietnam. Vietnam has a positive signal and is a country

to watch.”

Mr. Jirawat Daechasatien, and CLMVT business experts, mentioned that
“The population density in CLMV countries is important for trade expansion. There are
180 million people in this region and there are still many opportunities for Thai products.
However, each country has different internal barriers that Thai investors should consider
before making any decision. For example, Vietnam is an attractive market for baby products,
but Thai investors should understand Vietnam consumer preferences, sale and distribution

channels before making business investment”

“CLMVT Forum is a government project that generates tangible benefits and positive
social return to the society. TPSO hopes that CLMVT Forum will continue to be part of
the mechanism that supports the Thai economy and CLMVT region to grow strongly and play
an important role in ASEAN and the world's economic system in the future," concluded

Mr. Ronnarong.
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