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Digital connectivity

and sustainable trade and service
CEO at Priceza
Honorary President at
Thai E-Commerce Association




ZAa CEO & Co-Founder
Lead the company, develop strategy, build team
and raise funding

Master’s Degree

Marketing
NO.1 of the Class

eTAIL CEO & Co-Founder

— L’GENCE E-Commerce Data Analytic Platform
Bachelor’s Degree

Computer Engineering

Thanawat Malabuppha
Tech Entrepreneur in t Honorary Advisor
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Affiliate & Influencer
Marketing

Shopfluence Affiliate Marketing Software
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Affiliate Campaign

+200%
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3WOUR (S Internet nuTnuumoanaoan

13a1nfun1nanssuuu Internet lsuanao

UM INTERNET USERS OVER TIME —
L0V  \UMBER OF INTERNET USERS AND YEAR-ON-YEAR CHANGE —
THAILAND
61.0 M 611 M 61.2 M
55.6 M
475M
41.0M
II5M
335M
276 M )
144 M
201 M ' '
JAN JAN JAN JAN JAN JAN JAN .IAN JAN JAN JAN
2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
SOURCES: ¥ ANALY TU; GSM TE E; EUR TAT. GW WORLD F T K NN 2 L SONER AENT Tt TES NOTE: WHER ETTER RE St VN NEXT TO FIGURE we
;;‘ Ll b ‘» ‘4 H 1 A }»7‘ ‘ ’. ATED D '.“ I »I w ; ? u”% : j’r“n"- L ’» :‘,-‘ » o 0 MA \ S '.J A Ol'E.
Q TRENDS. SEE NOTES ON DATA FOR A Abysgth COMPARABILITY: SOURCE AND BASE CHANGES, FIGURES MAY NOT MATCH OR CORRELATE WITH FIGUR {ED IN PREVI REPORT! soclul (O)MeltWOter

Sources: We Are Social Jan 2023. FIGURES REPRESENT THE FINDINGS OF A BROAD GLOBAL SURVEY OF INTERNET USERS AGED 16 TO 64
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Average Daily Time Spent Using
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Digital shoppers are moving fluidly
Between online and offline

Non-essential category

DZIOLI]

lllustrative example

Q Discovery Q Evaluation E Purchase R Support b Returns
00 6o

Views video
ads while
streaming

za W Lozada Shopee
Compares prices on S masnines  GINocNoc

various platforms DI Chases E m@ o
Reads product - SoP
ONLINE I

reviews online
online

Speaks to agent

Office
DTVD sanana “pate livingmall initi
= o to initiate return

“BOPC:LFS Checks KO Pomelo. Advice JIB Contacts.
GO g|e Jeullon availability brand online
to view on brand site LINE &
product LINE °

- Q
Visits Wants to Returns wrong

shop purchase, product at

but no stock post-office

OFFLINE Meets Wrong

roduct
sales rep P

Tries delivered -
product Receives

in-store correct product

Note: Survey question 220new 23. For category X, what channels did you use for the products or brands you ended up buying?, 025. For category X, what is the 56 allocation of your spend across different channels this year? And how does this
compare to last year? Source: "Southeast Asia's Digital Consumers: A New Stage of Evolution" by Meta and Bain & Company (A Meta-commissioned survey of 15,767 respondents from ID, MY, PH, SG, TH, VNI. Survey conducted in June 2022.
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Why you should have an Omnichannel Approach

59% of Thais research Among online shopper
products on the internet 53% consider items
before making in physical stores and
purchases in-store l then buy them online.

Source: Nielsen Consumer Media & View, 2023

Priceza 10 Priceza Thailand E-Commerce Trends 2024
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Yesterday

Digitally
Influenced
Offline Sales

36%

]
e e nre n“l -
COMMERCE

Tomorrow

Digitally Digitally
Influenced Offline Influenced Offline

Sales Sales
38% 40%

Source: Forrester 2022 Digital-Influenced Retail Sales Forecast, US

Priceza Thailand E-Commerce Trends 2024
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Southeast Asia E-Commerce Market Size (GMV)
AamsauyaAmaala (Us$ B)

250

200
15

2021 2022 2023 2024 2025

(@)

o

@]

Source: Google e-Conomy SEA 2023, Momentum Works E-Commerce Report 2023, Cube Asia Social Commerce in SEA 2022, Expert check and interviews, All data analyzed and

compiled internal by Priceza, E-Commerce GMV including E-Commerce Marketplace, Social Commerce, E-tailer, Grocery & Non-Grocery E-Commerce, Not including travel and airlines
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AaMSsaIYan10a1n
Thailand B2C & C2C Ecommerce 2023 & Beyond

14,

avla Yoy

194

avla Yoy

/

18

avla Yoy

(54

lﬁumy

396,000

aiuuan

1404,

wula Yoy

165,000
auuin

2019 2020 2021 2022 2023 2027

) Source: Google e-Conomy SEA 2023, Momentum Works E-Commerce Report 2023, Cube Asia Social Commerce in SEA 2022, Expert check and interviews, All data analyzed and compiled internal by
www.priceza.com Priceza, E-Commerce GMV including E-Commerce Marketplace, Social Commerce, E-tailer, Grocery & Non-Grocery E-Commerce, Not including travel and airlines
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Total Spending

After a new government formation and economic
recovery, digital spending in Thailand skyrocketed
in 2023 with a double-digit growth of 14%

Moreover, it is predicted to elevate further to new
heights, exceeding 31,000 MTHB in 2024

+36%
+31%
16,928
+179 :
+32% %
+44% 12,402
L 9,479
8,084
6,115
4,248
2,783
2012 2013 2014 2015 2016 2017 2018
Clisiat | IKANTAR

Unit in Million Baht

+8%
+14%

+4%
+18%
+8%
+16%
21,058
19,555
2019 2020 2021 2022 2023 FC2024

Inflation &

Economic
recovery after
new gov.

D Post-
Pre-COVID | Peak of COVID ngo‘,',l.,y cgﬁb

Economic
recession
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rce: Google e-Conomy SEA 2023, Momentum Works E-Commerce Report 2023, Cube Asia Social
mmerce in SEA 2022, Expert check and interviews, All data analyzed and compiled internal by
ccccc E-Commerce GMV including E-Commerce Marketplace, Social Commerce, E-tailer, Grocery &
n-Grocery E-Commerce, Not including travel and airlines

Thailand E-Commerce Market Size U 2023 (GMV)
AaNMsaiyaAI0aaua: 980,000 auuin

Vietnam

\ $20B

Indonesia
$78B

(2.8X of
LLEHELT))
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I - é Shopee ’ Lazada
Southeast Asia ) bukalapak CENTRAL ZALORA

E-commerce KO mINocNoc Pomelo.

%Share Spends
by Channels 2023 Marketplace

(o)
A1aNIstIYanIaala US$ 55%

\\ b
Advice S)Banana JiB

. —
Lwem Y 7Bents () shopify e-Tailers

and Brand.com

6% Social

Commerce ﬁ r':)) o

Grocer s
: (Quick Cognmyerce) 28% X LINE O
Grab @ gojek “=» . 1% (was 22% in 2022) d'TikTok (@

Rebinhood
9 foodpanda ?
Tops makro

Source: Google e-Conomy SEA 2023, Momentum Works E-Commerce Report 2023, Cube Asia Social Commerce in SEA 2022, Expert check and interviews, All data analyzed and compiled
internal by Priceza, E-Commerce GMV including E-Commerce Marketplace, Social Commerce, E-tailer, Grocery & Non-Grocery E-Commerce, Not including travel and airlines



Priceza | Thailand E-Commerce Landscape 2024
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Southeast Asia
E-Commerce

%Share Spends
by Channels 2023 ¥

AmanmsadyaAnaia US$ ﬁ Shemee L?IZ_IOC';IG
(o]
29%

9%
o ¥ bukalapak CENTRAL
6% GINocNoc Pomelo. KO

e-Tailers
and Brand.com

6%
Wy O ‘ Social

° ‘ Commerce
28%

(was 22% in 2022)

Source: Google e-Conomy SEA 2023, Momentum Works E-Commerce Report 2023, Cube Asia Social Commerce in SEA 2022, Expert check and interviews, All data analyzed and
compiled internal by Priceza, E-Commerce GMV including E-Commerce Marketplace, Social Commerce, E-tailer, Grocery & Non-Grocery E-Commerce, Not including travel and airlines



Southeast Asia E-Commerce Market Size (GMV)

AMamsauyaAaala (Us$ B)

6]0)

50

40

30

20

10

piopA

2022

2023

0®0

X LINEQ S

, Lazada

d' TikTok

== Social Platform
Commerce (excld.Tiktok)

Grocery

Shopee

Lazada

Tokopedia

Tiktok

other marketplaces
Others

Source: Google e-Conomy SEA 2023, Momentum Works E-Commerce Report 2023, Cube Asia Social Commerce in SEA 2022, Expert check and interviews, All data analyzed and compiled
internal by Priceza, E-Commerce GMV including E-Commerce Marketplace, Social Commerce, E-tailer, Grocery & Non-Grocery E-Commerce, Not including travel and airlines

DZIOLI]

22

$Z0Z SpPuUaI| 92I3WWO0D-] pue|ley] ezadlid




TikTok’s sister company
Douyin in China has made E-Commerce Work

Douyin E-Commerce took just 3 years to reach $100B GMV

GMV (USS B)

Tmall

Taobao

JD.com

2017 2019 2020 2021 2022

Source: industry interviews : Momentum Works insights
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Each major player in SEA has its own categories of strength

Category distribution of the top 20 best selling products (2023 H1)’

DZIJLI ]

9 Lazada d TikTok

Toys & Hobbies
Home & Living

Mobile & Electronics

Others Food & Beverage
Others

Women's fashion

Home & Living

Babies & Toys
Health & Beauty

Electronics &
Appliances

Home & Living Babies & Toys Electronics & Beauty & Personal Care

Appliances

Fashion & Fochion &
Accessories 18% ashion

19%

Accessories

By units sold By units sold By GMV

SEAAOV: AOV:

210-280 THB 280-350 THB

Source: Company financial statement: Industry practitioners’ interviews: Momentum Works insights

By units sold

105-210 THB

1. Data is calculated based on grouping the top 20 best selling products in Tik Tok Shop's existing markets (UK, US, ID. TH. PH, VN, MY) into their respective product categories Source: FastData; Momentum Works Insights
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TikTok Shop will eventually need to raise its
AOV in the region, but perhaps not now

GMV composition | AOV estimates Top sellins_g products (by sales volume,
(Apr 2023) (US$) not GMV) in Apr 2023

Source: Momentum Works Insights
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Our Platform

We turn e-commerce data into insights

E-Commerce Big Data Machine Learning v eTAIL _
& LIGENC= Services
Data Al

Tl X% P
= 2 ph \g;-'l'—;y

Price, Unit Sold, 100% cloud based Context Analysis Market Analysis

Sale Volume, ISOs Certified Sentiment Analysis Shop Analysis Research

Market Share, Certified Developers Measurement Model Product Analysis Training & Workshop

Review & Rating Full Scrum/ Agile Process Data Cleansing Process Shop Engagement
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I Case Study = [iCeNc=

Q. aulnoBo Electronic Accessories 9:Isnuuu E-Commerce U10?
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454.00 439.59M

Market Monitoring

Save Search

86.08%

200.01K

Sale Volume Trend
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40,000,000
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Top Store
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4

AnkerThailand_Of...

g Mall

AUKEY Official
Store
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Share of Rating

56%
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15%

0%
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E Mall
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Product Price Trend

Mall g Mall
Top Brands

Aukey (@)

Aukey

Anker(1241A¥)

Anker

1,400
1,200
1,000
800
600
¢
400
Q?Q o \3"5 Q“Q,?\\ ¢ ¢ & Q“O,«‘bo
SN A NS
POLAS Howwan  Studio )
Anker HowXuan Home Studio7

18.00

8.03%

Channel Market Share

@ Lazada @ Shopee

Channel

IT CITY

IT CITY

ITCITY

Mall

Funasydeal

Mall

IT City

g Mall

Unit sold Top Category

66% finfiouavgunsoliaiu

23% gUnseididnnsaiing
L}

10% 1n3aaidsa
L]

1% sopun oxlwauazgunsaliausasud

-

ApumasuazgUnsallasa
.
w3 g InAne lutiw

qunini g

521.80K

80 100

Unit sold

iStudio

by SPVI

iStudio by SPVi

Q Mall

Unit sold

64%
22%
9%
4%
1%
0%

0%

souaine$ lud arlnauargunsaliddunainadlud 0%



* mmw @TAIL
— LIGENC=

M
Market Monitoring

Save Search
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Top Products

AUKEY e

11,190

PB-N83S

Q Mall

[Rudrsi] AUKEY PB-
N83S W1nasuueriag,
PowerPlus Sprint 10000mAh
22.5W Power Delivery &
QC3.0 ¥ afuusd §u PB...

1,190 un
#anu 25K fu

AUKEY

18 IPhone 12
- 50% fu 30w,

g Mall

AUKEY PA-F3S zsai32 14
dmiulaTnu 14/13/12 SWIFT
32W Power Delivery Fast
Charger Adapter 3ng/'lv 20W
PD +Aipower 12W §u PA-...
599 umn

gAY 12K Hu

Products List

# Image

AUKEY W

X 7

Roudnmiob 2 goo dndu
TolWu foawo nngu, Andriod

Q Mall

AUKEY PA-U32 #hgnsai32
@nuazusa ULTRA COMPACT
AiPower Adaptive Fast
Charge 2u1a 2 %849 §u PA-
u32

349 um
#oAE 20K Tu

AUKEY

oe

CB-AKC3
Q Mall
[d@w5u iPhone 15] AUKEY
CB-AKC3-4 asan$ai3) Elite
Kevlar 60W USB-C to USB-

C Cable (1.2,2m) s895u2$9
152 60W @rzsaanans ...

390 v
#oAe 11K Hu

mwensged Elite Keviar
aviawan USB-C to C

Product

[Audesi] AUKEY PB-N83S w12
vafuw$aia PowerPlus Sprint
10000mAh 22.5W Power Delivery &
QC3.0 Wnpuusd ju PB-N83S

AUKEY PA-U32 Wamnfaiiudnuazuss
ULTRA COMPACT AiPower Adaptive
Fast Charge 2u1a 2 %83 u PA-U32

Q Mall

AUKEY EP-M2 ylaugys yils
15a18 Move Air TWS Driver
13mm. Bluetooth 5.3 IPX4
True Wireless §u EP-M2

699 un
#aAg 19K Ty

AUKEY
-
[ =
Rouinoénds Phone 14
PA-F1S sréoi 0-80% 30

g Mall

AUKEY 159152 20W
dmiulalnu 14 /13 PD
20306 Power Delivery 20W
Adapter ¥z$alaTvu w2
wfauauiila 20w

299 uym
#ans 11K fu

AUKEY B

PA-TAO1

g Mall

AUKEY PA-TAO1 autasan
0 Universal Travel Adapter
1n¥ou 289 USB-C uay
USB-A §u PA-TAO1

899 un
#aAME 16K Tu

AUKEY

ve00 B§

PB-N73 wioitosuu Aipowse

W03 10,000 man
g Mall

AUKEY PB-N73 w1a1a5uus
#1915 Ultra Slim 10,000
mAh dazmalulad AiPower
uar USB-C Power Bank
AiPower §u PB-N73

799 um
saae 11K Hu

Store Category Channel
AUKEY Official Store flafiouazgunsniiada g
(www.aukey.co.th) - gunsaliadsa

AUKEY Official Store flaflouazgunsoliada g

(www.aukey.co.th)

- gunsaliada

AUKEY

.
A 20 20 SCP 2250
PBNB3S " ™05 Samsonncto

Mall

[Vinugniuqias] AUKEY PB-
N83S Wnefuuezniag
PowerPlus Sprint 10000mAh
22.5W Power Delivery USB
C With Quick Charge 3.0 §...

1,190 un
#oA8 15K Fu

AUKEY

Tajdhgal ndundd
awhiaou moy et

CB-CD43

g Mall

AUKEY ang21$9 Type-C
USB-C CHARGE CABLE (1-
2m) 58495U Apple CarPlay
iPhone 15 s895u”n39152 3A
apseludoudn gu CB-...
299 um

#9218 9,720 Hu

Rating ¢

49 1,190

4.8 349

Price ¢ Unit Sold &

Unit sold

AUKEY

00

CB-CD30

Q Mall

AUKEY CB-CD30 a#21§9
Type C USB-C CHARGE
CABLE 58495 Apple CarPlay
T835uF9157 3A @falu
aaudin (0.9M) §u CB-CD30

199 un
#anus 15K fu

uidngo fum siuns
awlusou o158 USB-A te C

AUKEY
| .
eco &
BRI ovevrs Fuoersrueton s

Q Mall

AUKEY PA-R1A fhznsaiale
Trlu 25W GaN waimnsaisa
iPhone sasfumaTulad
Power Delivery PPS #2159
Wr§e Wanda iPhone 14...

690 un
fanne 7,960 du

Sale Volume ¢

25,000 30,203,000
10.5%
+126
(in 7 days)

19,000 6,827,000
10.6%
+124
(in 7 days)
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— 55‘2“’C= [&udn218#] AUKEY PB-N83S W1iia5uuszn$ai3a PowerPlus Sprint 10000mAh 22.5W Power Delivery & QC3.0 W1a185uue@ u PB-N83S
iinfiauazgUnsaliasu > gUnsolasy
Market Last Updated :2024-02-13
Market Monitoring
Sl Product Name [fud218@] AUKEY PB-N83S w1anafuuagniaia PowerPlus Sprint 10000mAh
22.5W Power Delivery & QC3.0 W1a5uusA gu PB-N83S
AUKEY B ’ :

OFFICIAL STORE SINCE 2005

— Category fiafiauazgunsaliasa > guUnsaliadu
wrgnSu I
nimdou nfosam Brand Aukey (@)

Price 1190 THB

a0gv3o TAaaogoaa

50%*H12% Rating 4.9

12-15n.W. 67

Thodounoenmusd
AUKE22152 Total Rate Count 10K

swkaidldoaaikda

PB-N83S Unit Sold (Fu) 25,000
WDISIUOAEISISD 10,000 mAh uunaiEnIhdasiAstia E]:J!‘?P-
©1$218G08 PD 20W, SCP 22.5W o .
Est.Sale Volume (u1n) 30,203,000
View Product (in Shopee) [Audnana@) A... g
View Store (in Shopee) AUKEY Official Store (www.aukey.co.th) g
Product Sentiment @ Positive 99% Neutral 1% @ Negative 0%

auey - AUKEY Official Store (www.aukey.co.th) >

3 Shopee Yes 130 795.25K 49 21219K

Product Trends

33,000,000 25,400 10,400
92,000,000 25,200 10,300
31,000,000

25,000 10,200
30,000,000
29,000,000 24,800 10.100
28,000,000 24,600 10,000
27,000,000 24,400 9,900
26,000,000

24,200 9,800
25,000,000
24,000,000 24,000 Soes
23,000,000

thanawat@etailligence.com

O) Sale Volume ) Unit Sold () Product Rated Count




I Brand Analysis = [iCeNcs

Brand Market Share ANWKER

Anker
5.9%

UGREEN
3.5%

UGREEN

Eloop
37.4%

cloop

AUKEY

THAILAND
Aukey
46.9%

¥ belkin.
Belkin
6.4%

Source: Etailligence 5 Brands Electronic Accessories Data 2023 to Feb 2024 Copyright © Etailligence Co. Ltd., All Rights Reserved Confidential and Proprietary



I Brand Comparison: ANKER vs. AUKEY

ANKER

Avg.Product Price (B)... Store Unit Sold @

1,790.00 10 57K

Products Est.Sale Volume (B) @

183 48.06M

Reviews Positive Review Rate @ Neutral Review Rate @

25K 80.34% 8.51%

Negative Review Rate...

11.15%

Sale Volume Trend © Product Price Trend © Channel Market Share

6,000,000 3,000 @ Lazada @ Shopee
4,000,000 2,000
2,000,000 1,000 Channel
0 0
o B & & 0 D D D D o o o S0 e el ol el
Sb 5'0 5’5 5@ ‘(QJ ((2’ ((QJ Q@ ((Q! 5@ 5'0 Sb Sb QQI Q@ ({QJ ‘(Q QQJ
A O SN N A A N S 0 20 40 60 80 100
Top Store Unit sold
AW (Tcrry) mebi |; Loy
= g @Dl aymart ¥ >
* OAET How wan (lo Lo _ ST S

AnkerThailand... Anker HowXuan Home Funasydeal IT City MOBIONLINE.I... dotlife official Jaymart Mobile  Auto Ranger Digiexpress

store Official shop

£ [ vail B el . Mall . Mall £ | maii £ | ai E) | mai (& YET Mall . Mall

Source: Etailligence 5 Brands Electronic Accessories Data 2023 to Feb 2024

‘U eTAIL
& LIGENC=

AUKEY

Products Est.Sale Volume (B) @

275 397.40M

Avg.Product Price (B).. Store Unit Sold @

1,240.00 10 467K

Reviews Positive Review Rate @

176K 89.48%

Neutral Review Rate @ Negative Review Rate...

4.44% 6.08%

Sale Volume Trend © Product Price Trend © Channel Market Share @

2,000 @ Lazada @ Shopee
80,000,000 1,500
40,000,000 1,000
500 Channel
0 0
FTEFEFLLLLEEL FSEEFEFLFCLLLEEL
LA A VPP FEe e 0 20 40 60 80 100
Top Store Unit sold

AUKEY AUKEY Studiow, IT CITY iSfUng Q RemMAX SBaNANA Jaymart¥

OFFICIAL STORE THAILAND
GADGET
AUKEY Official Aukey Studio7 ITCITY iStudio by SPVi IT City eGadget Official REMAX BaNANA Online Jaymart Mobile
Store Thailand Official SHOP Official shop

Mall . Mall £ | maii . Mall Mall £ | mail ] [ wai £ | mail £ | mail ] | mai

Copyright © Etailligence Co.,Ltd., All Rights Reserved Confidential and Proprietary



I Product Segmentation Analysis AUKEY = [iCeNcs

1e8 Aukey Product Segments by Units Sold and Sales Volume
- 160000

1.2}

- 140000

101
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o
©

- 80000
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Sales Volume
=
(o))

- 60000

0.4
- 40000

0.2 =-20000

0.0

Product Segment

Copyright © Etailligence Co.,Ltd., All Rights Reserved Confidential and Proprietary



I “Cable” Product Segment Analysis = [iCeNc=

1e7 Cable Segment Performance: Sales Volume and Units Sold by Brand

- 120000
5 L
- 100000
4+
- 80000
Q
£ o
> L
i g
o - 60000 ‘=
< =)
wn
2 -
- 40000
1 -
- 20000
0 Aukey Belkin UGREEN Anker Eloop
Brand

Copyright © Etailligence Co.,Ltd., All Rights Reserved Confidential and Proprietary



I Product Analysis “a1gus150182” = LiGENc=

Search

o =
d8P19I

Overall Stats @ Products List
Products Est.Sale Volume (8) @ Avg.Product Price (8) @ Store Unit Sold @ # Image Product Store Category Channel Rating ¢ Price Unit Sold ¢ Sale Volume +
301 67.73M 189.77 104 433K 1 e [d w3y Samsung S24] AUKEY Official Store fioflauazqunsaliaiu 4.9 699 7,090 4,957,000
AUKEY CB-CD21 &panie (www.aukey.co.th) - gunsaliady
152 100W USB 3.1 Gen 2 21.9%
Toudhedayannuiigege +135
10 Gbps TYPE-C To (in7 days)
Positive Review Rate @ Neutral Review Rate @ Negative Review Rate @ TYPE-C CHARGE CABLE
(1.2M) 5895um30152 5A
126 87.41% 6.00% 6-59% ansgu USB-IF TID
Certified gu CB-CD21
2 =3 TOPK msziaisa lulas TOPK Flagship Store fiafiauazgunsniasu u 47 218 20,000 4,491,000
&, USB ysznm C Lightning - gunsnliadu
Sale Volume Trend @ Product Price Trend @ Channel Market Share @ wipuoBuARITIRU N
20,000,000 600 @ Lazada @ Shopee
15,000,000 400 3 Ay [dm3u iPhone 15] AUKEY AUKEY Official Store flafiauasgunsaiiau u 49 390 11,000 4,488,000
10,000,000 CB-AKC3-4 @siuia (www.aukey.co.th) - gunsaliaay
200 Channel Elite Kevlar 60W USB-C 12.4%
5,000,000 to USB-C Cable (1.2,2m) +264
o 0 seeiumdaih 60W s (in 7 days)
S E S &0 .2.8.8.,8.8.8 S & SRR P Binanas qu CB-AKCS-
Ll O e IO el ¥ ¥E&EEEEEE 4
PP FE e 0 PP N ) 0 20 40 60 80 100
4 UGREEN agdui32 USB UGREEN BY GADGET VILLA  gunsnifidnnsaiind . 49 19 27,000 3,216,000
Type C 3A Fast Charge & - gunsaliaduInsdAniiiaie
Data Cable #187159 12.0%
Top Store Unit sold uasu Type C dmiuilaiia +§20
il§ Type C 812 0.2-3 (in 42 days)
w03 QC 3.0 S20/Note
‘ b 20/510/S9/S8, Xiaomi, ju
s o=s:zn I < us28s
oty A UGREEN pagetietels) ~  Essager . B
~ i S b 5 Vention ag¥159 Micro Vention gunsnidlannsaiing - 49 159 17,000 2,856,000
KINKONG Qseus IKUULAA USB 3A s snsgninga - gunsaliaduIinsdAniiiaie
2 . - - y . Fast Charge Data Cable M.5%
Kinkong AUKEY Official Caravan Crew UGREEN BY Eloop Vention Baseus Official ESSAGER TOPK Flagship Kuulaa Flagship for Oppo Samsung ¢
Store GADGET VILLA Store Store Store it oo N +266
Xiaomi saiiugs Vivo (in 14 days)

Android Huawei a515%
e Charging Cable

B wva £ [ Mai B wva B va B va B va B va 8 va E] [ ™ail B v

Source: Etailligence 5 Brands Electronic Accessories Data 2023 to Feb 2024 Copyright © Etailligence Co. Ltd., All Rights Reserved Confidential and Proprietary



I “Cable” Product Segment Analysis = [iCeNc=

Pricing Comparison of Cable Product Segment Among Top 5 Brands
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Convergence of Platforms in Thailand Digital Landscape

4-( Platforms are Moving Up & Down the Value Chain )->

Content = Commerce [ Payment l=n Delivery

Google Shopping nYnuTubeShopping 0 Google Pay

FACEBOOK PAY

d' TikTok d' TikTok Shop
IV LINE LINETSDAY wong MyShop LINE
& . " e
Brands, - Q E Shopeepony Consumers
Sellers, - -
Manufacturers SII-ILLINEE " ) _ 7-ELEVEN

Priceza .y
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Affiliate Trends 2024

Affiliate Partnership has grown in the intersection
of Influencer Marketing and E-Commerce

Media &
cer Marketing

A long time ago

Influencer Marketing / Social
media / messaging and e-
commerce were separate user
experiences offered by different
companies; the former held the
consumers' attention, and the
latter offered goods for sale

Séurce: Cube Asia

Then..

Social media platforms
began to introduce
shopping/e-commerce
functionality to increase
their share of their users'
mindshare, time and
spending

And then..

e-commerce platforms
realized that higher user
engagement meant higher
conversion, and began to
introduce more social

features to drive
engagement

Affiliate Partnership today

19% of total e-commerce in SE Asia

After then..

Entirely new platforms
emerged that reimagined
the e-commerce user
journey from scratch, with
social being a core part of
the experience

And finally..

The lockdowns under
COVID drove up demand
for the same social
experiences online that
users were familiar with
offline
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Affiliate Partnership Model

Having Products Having Audiences

A

Bran

4

ds/ Influencers

Retailers KOL/Crators

@ Having Wants/Demands éé
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Affiliate Trends 2024
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81% of Thai consumers have made purchases due

to an influencer recommendation; beauty and fashion
are the top categories

Q: "Have you ever purchased a product or service Q: "Which category/categories of products have you
because it was recommended by an influencer or purchased because it was recommended by an
a celebrity?" % of respondents, n=400 influencer or a celebrity?" % of respondents, n=400

71%

28% 28%

42% o
. B =

g M

Beauty Fashion Electronics Groceries Travel’ Financial
products and shoes and food Services?

1: Travel (flight, hotel and other) 2: Financial services (bank, credit card, others) 3: Media (Music / video streaming, others)
Source: Cube Asia X Impact.com, Southeast Asia consumer survey, n=2,300
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JANISTARRR - Creato
Lﬁaaaaasatam’émﬁ

348  Reply

Bon

sa9AE;
3 Reply

JANISTARRR - Creato

@JANISTAR: satagldwaalG janebeauty.th salaaane:
10 Reply

Prediction: By 2028, influencer marketing sales
contribution andthe share of trackable sales
impact will increase

‘.& » 5
} janistarrr ﬁ
g\ JANISTARRR - 2023-11-13 sl

waTneazeuylis laqdadufiuain&iuing auauunn vaiuaisual
8099 .. Source: Cube Asia X Impact.com, brand and ecommerce leader survey and interview
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2024 will be the year of the mega live seller
in Southeast Asia, with million-dollar live
selling stars emerging 1n all markets

Li Jiaqi / Austin Li /
Lipstick King

China's #1 live streamer has
previously generated more
than US$ 2bn of sales in one
live streaming session

Dora Viya

The 36-year-old, who had

over 18 million followers

on Weibo and 80 million
followers on Taobao.

Raffi Ahmad /
Papa Raffi

One of Indonesia's most famous
actors has started live selling on
Shopee and TikTok; his recent 12-
hour marathon streams have
crossed US$ 450,000

alosid
mosauvigWwiulawia
22a1uun
tugov 9.9 2023

WUSWIY
nuadda 10 uin
Sopdull Wuswie
RERELRE(T

Priceza

51

Priceza Thailand E-Commerce Trends 2024



122139
gana18 7 anu!

Priceza 52 Priceza Thailand E-Commerce Trends 2024



Priceza 53 Priceza Thailand E-Commerce Trends 2024



Unitin Million Baht

TO p FC 2024 AC2023 [l AC 2022
Spending

by
Discipline

CONTENT

SHIFU

Meta still holds the biggest
share in spending, compared
to other disciplines with a
stagnancy in growth rate.

TikTok Ad, E-commerce,
and Affiliated marketing
still grow further at double-

| 111, s
L an

digit growth rate for both FC2024 8,870 4477] 3070§ 2677 2614 2368 2193 1,563 1440 1,155 555 f 265 125 100 J 43 43 o
actual 2023 and forecasted AC2023 8656 4,273] 2,130§ 2,257 2598 2063 2219 1463 1589 725 493 § 229 411 ] 51 |57 60 10
2024 mAC2022 8,748 3,546) 1,048] 2162 2209 1650 1631 1470 1518 411 J 444 § 369 209 | new 233 80 1
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:?:2230\;: A2% AS% QA% | M9% A1% A15% Y-1% A7% Y-9% AS59% §A13% JA16% V-69% J A97% F-23% VY-30% Y-100%
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Snapshot 1

Nickname: Dora Viya

Rocket: 40 million RMB

Apartment: 814 houses in 20 minutes

Vehicles: 4180 vehicles in 30 seconds
Rice: 430,000 kg in 1 minute

600 million RMB sales per day
(3,000M THB/day)
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A Typical Day of a Live-streaming Commerce KOL

Data Source: AliResearch, KPMG Analysis
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Cross-border E-Commerce:

laun1oa1afﬁuaniﬁu (Silk Road)
13D E-Commerce (hgua:z3utdhdieniu



Key trend 1: Has geopolitics led to a shift in supply chain to Southeast Asia? N

Geopolitics and trade tensions between US and China continue to
create in global supply chains, especially
with ;

During the last phase of the pandemic, many brands and factories
are rumoured to be to diversify and
to capitalize on the lower labour costs; in recent months, large
global players such as Apple are

Yet, the media headlines aside, we find

: , beyond meeting compliance
requirements/restrictions (e.qg. tariffs on “made in China” by the US
and local manufacturing requirements by Indonesia);

What we are seeing more, though, is the desire by Chinese brands
and manufacturing companies to expand into SEA (and other

markets) to and
2017 2018 2019 2020 2021 2022

COVID outbreak, That might be a real game changer for Southeast Asia's ecommerce
Start of China lockdowns, landscape, which has for long time suffered from a '
US-China followed by global - iallvy wh ss border i tricted. | t of
tradamer lockdowns, followed especially when cross border is restricted. Import o
by China lockdowns Chinese manufacturing expertise could also lead to more attention

in the

Source: Momentum Works insights; United States Census Bureau

® Momentum Works
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8. Cross border is becoming more contentious, but goods continue to flow NMAl
Platforms are evolving to secure supply "

Due to the limited availability of product selection
and assortment locally, many ecommerce
i categories in SEA rel 1s from China,
General trade export value from China to the US & SEA continues(USS B)

Korea, and other countries.

With recent regulatory changes in the region (e.qg.:
regulations in Indonesia to limit cross border sellers
in 2021), ecommerce platforms have also been
dlverS|fy|ng SKUs by ocal sellers
and/or s

The cross border dropshipping with various
platforms (i.e. platform arranges for B2B import for
locally reglstered sellers) is already at scale,
coveringn : S -

This leads to the growth of ancillary ustries
servicing the cross border ecommerce ecosystem
- e.qg. logistics, warehousing, payment etc.
Platforms currently are also copying Temu's “full

2019 2020

Source: China customs; Momentum Works Insights
® Momentum Works
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China and Thailand sighed an MoU on
E-commerce Cooperation (Silk Road E-Comme

November 26, 2022 ' _
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Shanghai Silk Road E-commerce carnival 2023 Us:tinfAlng
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~ From General Import/Export to
Cross-border E-Commerce (CBEC)

1 |
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Import/Export

Products

2

CBEC
Direct Mailing

Chinese

G Products
3 | Free-trade Zone
Distribution Center

EEC / eWTP

CBEC
Bonded i
Warehouse

Bonded
Warehouse
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Lazada's newest and largest warehouse
in the Eastern Economic Corridor

Lazada has set a target of ensuring cross-border
delivery within three days, Mr Dong said. So far,
shipments from China to Thailand can be done within
three days by Lazada.”

Source: Bangkok Post
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za Malaysia’s Digital Free trade Zone (DFTZ)




Pinduoduo has been a formidable challenger to Alibaba’s ecommerce dominance in China

Founded by 1T %) in September 2015, Pinduoduo is an ecommerce platform that offers a wide range of

products from home appliances to daily groceries.

GMV (in USD billions)

[77 Taobao

amazon

Tmall
G JD.com

DOU‘J"'.”
/ ﬁ o

2016 2019 2021

e il

© Momentum Works

Duo Duo
Maicai
(Grocery)

10 billion RMB
(US$1.5B)
subsidies

Pinduoduo surpassed Alibaba with

annual active customers in 2020.
Analysts suspected some double counting,
but it's nonetheless achieving the impossible
- in an already highly
developed ecommerce market.
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4. Pinduoduo unleashes its cross-border ambitions through Temu N

As Amazon forgoes the lower end market (AOV <S40) alongside its prior mass suspension of Chinese sellers from the platform, Pinduoduo (PDD) effectively
through the launch of Temu in September 2022. Focused on
offering a large selection of goods at very cheap prices, Temu has captured a substantial market share and since (as of May 2023)

Utilise PDD’s Leverage users’
existing supply Payment of Payment for social network for

chainrelations to product sales orders cheap and speedy
onboard sellers user acquisition

Sends products

Unsold products are returned

) Shipment and delivery (local
(suppliers handle their own logistics)

services are used)

Temu does not own any products they sell. Relies Payment
on Vendor Managed Inventory (VMI) and

Just-In-Time (JIT) to minimise inventory risks and
maintain flexibility to react to changing demands

Fulfilment

Sep-22 Oct-22 Nov-22 Dec-22 Jan-23 Feb-23 Mar-23 Apr-23 *For more, refer to:

-areport
under Momentum Works'
company anatomy series

Source: Momentum Works insights; interviews with sellers and logistics players

© Momentum Works
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