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llscore Platform: Marketer side

Easy Steps to See Influencer’s Choose to Work Track Your
\ccount, Start Create Influencer Data Insight with a Few or a Campaign
Promoting Your Campaigns Lot of Influencers Performance

Business Today. at a Time Daily

Tellscore let you find
& hire influencers in
the easiest and most 4 _b ‘b

effective way.
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.Iscore Platform: Marketer side

Write a review and post on social channel
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https://docs.google.com/file/d/1TNdzK5baOK12IDdzGC0rGZo9ao9gLYBf/preview
https://drive.google.com/file/d/1TNdzK5baOK12IDdzGC0rGZo9ao9gLYBf/view?usp=sharing
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.nfluencer Categories
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I Influencer Sizes (follower size)

o Mega/ Celebrities (1M Followers+)
3 Usually with fame factor

Macro Influencers (100K - 1M Followers)
Professional content creator/ influencer

Medium Influencers (50K - 100K Followers)
Gaining follower base and have established a unique character

for their social media channel

Micro Influencers (5K - 50K Followers)
Everyday people with one or more social media channels that

create content on a regular basis that start to attract audience

Nano Influencers (100 - 5K Followers)
Everyday people with one or more social media ._b

channels
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daviu Thailand Influencer Awards nnU
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http://www.youtube.com/watch?v=RqSMOrbXZuE
https://youtu.be/RqSMOrbXZuE?si=xQPfQHX0OK2kU_5J
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Tellscore ‘Influencer for Change’- Education
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Promote Amazing Thailand x Global Allies via expat influencers to promote
Thai #Food, #Film, #Fashion, #Festival, #Fight

E

85am 0 @thesamtr
You have to see this festival when you're in Thailand! = Immersedinth o
e vibrant colors and lively beats of Phi Ta Khon, the village comes alive
¥ »  Dan Sai, Loei, Thailand = #thailand #bangko ;
k #loei #dansai #phi i i .. See more
J1 original sound - Sam ©
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https://bit.ly/45zVf5g
https://bit.ly/3snDKH5
https://bit.ly/3KGY2Sb
https://bit.ly/3YH5N0l

‘X“I‘E“}FND uAUUtydounnoviRedd1vs1a Amazing Thailand Inbound Travels from Overseas
Wiunagns “Soft Power Ao 5F” Food, Film, Fashion, Festival, Fight

ao. Expat Influencers PR Content riudociouUs:inA Press Trip

9,

Taiwan Indonesia UK Germany Qe -
ﬁ:m f ith foodpand. d
Joins torces wi 'oodpanaa, an
- ZIS I Tellscore: Renowned Influencers
Thailand South Korea Japan Russia Propel “Amazing Thailand” Unveiling
Thai Tourism and Cuisine as
v $ n _ [][ME Unstoppable Soft Power!

THE BEST OF THE CITY

Here's a convenient list of all the interesting Thai festivals taking place across
the country

6 picturesque destinations in Bangkok that you've seen on hit Netflix
movies and series
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https://bit.ly/45zVf5g
https://bit.ly/3snDKH5
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11 Thailand -
Agency training 25,000 Thai
content creators and online
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New online courses to create a new generation of content MOSTVIEWED:
creators and influencers are being launched by the Digital

ion Agency in ion with the Thai E- 5 ser
commerce Association, the agency said.
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https://www.youtube.com/watch?v=YhejMiqEEcc
http://www.youtube.com/watch?v=YhejMiqEEcc&t=12
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https://drive.google.com/file/d/15Z95umDk-o4Zuxw5KmVKNWlkN31Vr5zZ/view?usp=drive_link
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I N Bumrungrad Affiliate Model - Influencer promote Buy 1 get 1 Health Checkup Program”

International
Performance
|
2
Influencers
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.Dash\) ASIDLODSNSOUVIUADY: Content Performance Marketing
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https://docs.google.com/file/d/1fULUcPXl4cmPlUCeBkha-EJ9VUXgDNWM/preview
https://docs.google.com/file/d/1FMb1uI0yj7oEb-yZxjHY-QUIdRvQKx4T/preview
https://docs.google.com/file/d/11zZqA4TQ1U5TOxgLNtKbcH7iUWnxH9x_/preview
https://docs.google.com/file/d/17axcwVu5ggHllMvU6ZYJOech3ULfDMUS/preview

‘ﬂuencer-Creator Trends 2025



.ﬂuencer—Creator Trends 2025 “Creator Culture” = Overview

CREATOR Meaa Trend Soft Power Creator
CULTURE 9 & Subculture Commerce

Al Tools for Performance Media Landscape
Creators & Trust
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CREATOR CULTURE
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.ﬁe Move Towards Omni-Channel Creators

TikTok  Instagram  YouTube  Facebook

.m' 00

LINE Linkedin  Twitch  Pinterest  Telegram  Snapchat

LRe®

Roblox Kakao Wechat  Spotify Apple
Talk Podcast Podcast

a
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‘onetization Models of Content Creators-Influencers

Commission Content Right
Pay Per (Affiliated °on en& g Speaking &
Marketing)

Events
Fant Meets

Subscription
& Exclusive
Content

Content Presence

Content Pay Out ”
Opportunities

Talk Shows

swglauonuu srolduionuu s1glduionuu srglduionuu sweldauon swoldauon
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CREATOR CULTURE & Mega Trends
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.Iobal Mega Trends

Aging Society

Aging Society
U3smoiuluuin
Gen-Z, Gen-Y
sounu 23M
awunAu KSo 35%
ulng

Low Income*

Global Economic
Instability

Unfitted
Workforce
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Global Employee Behavior Employer Demand Gap in Financial Climate Change
Industry Shift Shift Shift** Knowledge
(*) Almost half of Thai Gen Ys (67%) and Gen Zs (68%) live paycheck to paycheck and worry they won't be able to cover their expenses. // Deloitte r

(**) dhdnvuamlguigns aUANNSNEIAEAS 3PYUAUSANSSULKOKE (§908.)
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CREATOR CULTURE & Workforce
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DP contribution from

Characteristic

United States

Brazil

Germany

Australia

United Kingdom

countries in 2021

Jobs supported
425,000
122,000
30,000
18,000
40,000

20,000

Showing entries 1 to 6 (6 entries in total)

creators in selected

You
Tube
Contribution to GDP
imMuauaiuvin

25 in billion U.S. dollars — 916,075,000,000 THB
6 in billion Brazilian reals 42,548,766,966 THB
1.2 in billion euros 47,702,590,260 THB
1.4 in billion Australian dollars 33,958,988,000 THB
1.4 in billion pounds 64,969,086,980 THB
d@ovniun3iauvin
650 in million euros — 25,838,903,057 THB

Source: https://www.statista.com/statistics/1291463/youtube-job-supported-creators-gdp-by-region

a



DP contribution from creators in selected countries
in 2023

Characteristic Jobs supported Contribution to GDP d
The Netherlands 629 million euro 25,004,107,727 THB
Belgium 309 million euro 12,283,416,991 THB
mnklundidiuuin
(AR R, ©5°/653,021,970 THB
Germany 1.5 billion euro 59,628,237,825 THB
Italy X 1 billion euro 39,752,158,550 THB

GDP of France is

Showing entries 1 to 6 (6 entries in total) approx. 5 times
bigger than Thailand

Source: https://www.statista.com/statistics/1461528/Tiktok-job-supported-creators-gdp-europe

.
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n-Demand Jobbers/ Gig Workers/ Multi-Jobbers

Platform-based Jobbers

(Get job orders from apps: Content-creators, Wijmod
ulad, Delivery, Transportation, Housekeeping, etc.)

On-demand Workforce
(Multi-jobbers)

Salary Person
15-20%* YoY

‘ l wus:nuauuast 40,39
’

Multi-Employer Jobbers Digital Nomads

wus:nuauwast 33, 39

(Restaurants, Service-sectors, Light (Use computer to deliver final work:
handyman, udm, Service ¢, etc) Writers, Graphic designers, Call centers, IT
service, Data entry, Content creators, etc.) (

tellscore

n Zs (68%) live paycheck to paycheck and worry they won't be able to cover their eloitte
PELLA:USANSSUUKVEE (a903.) v



n-Demand Jobbers/ Gig Workers/ Multi-Jobbers

Platform-based Jobbers

(Get job orders from apps: Content-creators, Wijmod
ulad, Delivery, Transportation, Housekeeping, etc.)

Opportunity

Creators &
Influencers

Opportunity

On-demand Workforce Creators &
(Multi-jobbers) Influencers

Salary Person
15-20%* YoY

‘ l wus:nuauuast 40,39
’

Multi-Employer Jobbers Digital Nomads

wus:nuauwast 33, 39

(Restaurants, Service-sectors, Light (Use computer to deliver final work:
handyman, udm, Service ¢, etc) Writers, Graphic designers, Call centers, IT
service, Data entry, Content creators, etc.) (

tellscore

n Zs (68%) live paycheck to paycheck and worry they won't be able to cover their eloitte e
BELLA:USANSSULKOBE (§923.) y




n-Demand Jobbers/ Gig Workers/ Multi-Jobbers

Platform-based Jobbers

(Get job orders from apps: Content-creators, Wijmod
ulad, Delivery, Transportation, Housekeeping, etc.)

Opportunity

Creators &
Influencers

Opportunity

On-demand Workforce Creators &
(Multi-jobbers) Influencers

Salary Person
15-20%* YoY

‘ l wus:nuauuast 40,39
’

Multi-Employer Jobbers Digital Nomads

wus:nuauwast 33, 39

(Restaurants, Service-sectors, Light (Use computer to deliver final work:
handyman, udm, Service ¢, etc) Writers, Graphic designers, Call centers, IT
service, Data entry, Content creators, etc.) (

tellscore

n Zs (68%) live paycheck to paycheck and worry they won't be able to cover their eloitte e
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reator Culture & Soft Power
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2 ua5#a3us 19OIHLBU (Zheng Naixin)

oMnmssosuGUUDY Chart Master GOBOINBUSIUNZ) 976 A5> s K-Pop 2Ehw Blackpink
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‘reator Culture & Subculture




I Content Type: There's Music in every viral

& | Q wsvathouue B

n - ¥ N ! ’
A Actionable : C fooenoeze Discover new \ ’5\; > ::/ /‘\\ . ‘.‘
[ ) X N
Entertainment ¥ music & new fans ARG AL
| (A2 \‘{ 9
-f“ =7 g N
* [©) Tsoisuniasmind | Phra Pradaeng 1\ N ) \% L § TN
& oo genieplay A& Paper & \ . !‘i
unglasses 1 — 3 3 ] J , 8857
MILLI @ /2 NameMT . 2022-11-28 ES::::; l%’::::s;an _‘ue s:'e 4138 Ma beyz -2022:12°25 5? 2 »(
agny iwiloning i B 4 = "‘5 vanlaaten asy ikt,oAﬁ #iyp #fyp #fb 1d 1
#namemt #uvunil... See more s - o 2 g*y #nsvagnuua
See translation B ... . Seqparsiton [a o %
Prm— B Playlist - genie back to school > 13 d- Ma boyz Capt. - Ma b ¢ RY
1 &nuadn - @Milli | W Use sound § &
Snu:de MILLI Duet & Cover Paper Planes: nsvagivuua New Fans: Gen Alpha
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n31 63% vovR(S3 TikTok TMsAuwULWaLTKUA DINMsqQAaduukiwa

minSalkuuiusy wavtupadfivndungsniudoe WulsmanmirAaluktihlkiasvgiunwuadulskta TUludd
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I Sub-culture: Content RasviuAwautdaWENE#U §v Niche vd
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CREATOR CULTURE & eCommerce
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‘Commerce . Creator Commerce
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: agfinmuoavioriikg
Oto from: s@

£, mjuIuinlan
gasimam — 18U Inel
eCommerce Thy customers read ' =
tul 2568 o 7.5 online reviews

uaudiuvin before buying a

//ASUWCLUISSADMISAN pI’OdUCt. //Forbes, Global
' Newswire, Qualtrics, Dixa,
Enterpriseappstoday
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https://www.forbes.com/sites/forbesbusinessdevelopmentcouncil/2024/06/05/the-power-of-consumer-insights-how-to-know-your-customers-better-beyond-social-listening/?sh=76c186a3ce37

ommerce .

Creator Commerce

/ Popular Affiliate Marketing way of work

Commission Pay Per Post

Only + Commission

o

Campaign-based

U] (4]
“daon un"‘laWui\m‘l‘ao 15u 24 aul

Affiliated Clip
(Paddaa:ns)

Exclusive or Live Selling

Popular channels (not sequenced)

Top categories sold @

of &9 b0

Fashion & Food &
Accessories Beverages

Electronic Household Items

Devices

Beauty &
Personal care

6zs9p0@

Reasons to Buy @

- 88% TdsusnswatumsaadutododuMmaddgnpuNUARTLTMS
doldsunisuig wu 332, HowTo (Shoppertainment)

- RUSINAN3T 97% IWuADIWADVMSAUMITDALAYINUFUA
wostun wa:daduloBametuuwaawasuided

Drivers

- gUsInAdovmsiBaulyonivaisuninuuusud
(Emotionally connected)

- TUslwdu, Double day gvasn udljudvikbputAniuu

a
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.ontent Best Practices 2024-2025

Best times to post on social by channel msUdos Content UU

Multi-Format
O YouTube 6-9 PM © Instagram 12-3 PM or 6-9 PM (13 Al tool uns reformat

content 1dQ)
@) Facebook 12-3pM @) TikTok  6-9 PM

Q x/twitter  12-3pPM @ Linkedin  3-6 PM

HubSppt @ mention  social Trends Report 2024

Longer Videos For Creators: Shorts/ Story/ Reels/
(Both TikTok, YouTube) - Find your content niche Longforms/ Articles/

- Build your audience Social Posts/ Podcasts
- Activate your community

| J} ‘ Both Branding
) & Affiliate

Ly

)%
|\
ﬂ d Marketing in

|
w ¥ Parallel

new Search Engines = Know your audience
(So mind your social posts and - Build your trust (e.g. via creators)

hashtags) - Support brand community o« g (-

Social Media as the For Brands: J‘ J’
) ¥ ’

tellscore




cial Media Trends in Marketing Goals in 2024

Due to economic downturn worldwide, many
\W brands have lost their previous customer base and
now need to attract new customers in 2024-2025

2023 2024

Increasing engagement Increasing brand awareness + reaching new audiences <

Increasing brand awareness + reaching new audiences Driving traffic to your website

Growing your community or following on social media Increasing overall revenue + sales <
Driving traffic o your website Getting a better understanding of your customers and their needs

Increasing overall revenue + sales Fostering relationships with your customers and increasing brand loyalty

HubSppot mention Social Trends Report 2024

a

tellscore




CREATOR CULTURE & Al
Tools

m . teliscore




.I Tools for Content Creators

Content Ideas & Writing Tools
Content Strategy

Writer assist, Article, SEO, eDM

(©) chatcpT G AISEO

4

SEMRUSH ~
Jasper

Storyboarding &
Image Generation

Storyboarding

Storyboarding

KROCK
D\ siorne

m Adobe Firefly

uwa
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Video Creations

Get Munch

(Look for most viral section in the video)
[ ] [ ]
D vidyo.ai

— Text to video
== descript
Text to presenter
HeyGen
Simple editing

lexClip

.I Tools for Content Creators

Social Media Content
Management & Analytics

€) Flick

Turning content ideas into
multiple posts, Manage,
Analytics

@ ContentStudio

Best times to post on social by channel

© Youlube  6-9PM ©) Instagram  12-3 PM or 6-9 PM

ﬁ Facebook  12-3 PM 0 TikTok 6-9 PM

Q x/twitter  123pM @ Linkedn  3-6PM

Multi-Purpose Al Tools

W Hootsuite"

Design, Background
Education

Social Media Plan
Content, Write, Hashtags
Marketing
Entrepreneurship

Tech Innovation

Lifestyle

Productivity

Etc.

tellscore




.-"roductivity VS Responsibility -in Al )

Quiz

Creative Ownership VS Shared Ownership =-in Al .~

YES, NO? 01
YES, NO?

YES, NO? [

4

To hire a copywriter who uses Al to generate most
of her writings

Can one pass a driving test with help from a
self-driving car?

Videos, images, text generated by Al should have a
disclaimer for all to see

d



CREATOR CULTURE Performance
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I ovmumsmmsaaadaulatiinds§sn

mwonn Digital Tips

dougvioa

TikTok

(Ads TikTok)

1Uslundum Twuan
nusudyavA

[ JoX J ) | -
Search Facebook reach anly
'S 6.4% of all business
\ page fans.
MwoIN sixads
Social Media Search goluoQ
LINE OA SEO/SEM Ad Campaign
Email
Marketing

@b

CDP

o
(&
N, %

Influencer
Marketing

1B
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| nunau Digital Marketing (A2o:1s, masghvls)

L

oK.
(@) 1. SONuUsudQulov J1og State aou:lku
\ﬁ’/ a. AUgLUSON CovlsVasIv Awareness
b.
C.

AUSON(UIV)ILED ApvLsvas1vAIEUWUS Engagement
vgla(Uv)uad dov Maintain & Repeat a)

@ 2. MKruadanus:aoA

9

£

as 3. W@onngutdkung

2 4. asoassAsuviu WUSIUNBULIU LaslEDNEDvMY
/'@ - = 2 e .
al 5. 2awa ua:usutdtunsvcolu

D
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‘easuring Performance misJasamvmsaala ASIODS sUWaLULsDS

Marketing
% ROAS (Return on Ad Spend) Funnel

ROCAS (Return on Content + Ad Spend
@ ( pend) Number of creators or Number of content

Number of followers

—— CPM (Cost per Impression)

CPR (Cost per Reach)

CPV (Cost per View)
CPE (Cost per Engagement) - Likes, Comments, Shares

AWARENESS

ENGAGEMENT

CPC (Cost per Click), CPD (Cost per Download), CPL (Cost per Lead)

(%]
Ll
=
<t
(%)

CONVERSION

CPS (Cost per Sales) C'



‘easuring Performance mis3anamvnisaala ASoIODS dUWaULEDS

Marketing
% ROAS (Return on Ad Spend) Funnel

<

11 1M pHy

@ ROCAS (Return on Content + Ad Spend)

Customer/Marketing Journey

INTEREST RESEACH PURCHASE

o Al tellscore




‘easuring Performance mis3anamvnisaala ASoIODS dUWaULEDS

Marketing
% ROAS (Return on Ad Spend) Funnel

<

11 1M pHy

@ ROCAS (Return on Content + Ad Spend)

Customer/Marketing Journey

‘N
@

INTEREST RESEACH PURCHASE

o Al tellscore




‘easuring Performance mis3anamvnisaala ASoIODS dUWaULEDS

Marketing
% ROAS (Return on Ad Spend) Funnel
aHge>
@ ROCAS (Return on Content + Ad Spend) /N
MMy

@

Kauinof Bunariep/sawoisn)

a
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CREATOR CULTURE
The Media Landscape & Trust




I TikTok Journey

SHOPPERTAINMENT COMMUNITY CONVERSIONS!
RULES! IS THE NEW OIL. CONVERSIONS!
CONVERSIONS!

Source: https://datareportal.com/reports/digital-2022-thailand %
https://newsroom.tiktok.com/th-th/inaugural-tiktok-awards-thailand-2022-honoring-local-creators tellscore



I Shoppertainment

Actionable Entertainment
Actionable Engagement

eeeeeeeee



I Community / Fandom is new oil!

Relevance
HltsAllAboutRelevance

e Relevance between: Brand & Creator
e Relevance between: Creator & Audience
® Relevance between: Brand & Audience

D
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I Brand As Creator!

SCB Thailand SCB Thailand

uysmailaiiau
avarnmdsading

Smart Mask
shuguamlaiels

¢ 3
GENZ =~

n \flo Al Wby
naolo whdiuat

D 9836
Tanw

SCB
11M rollowers

Type of Contents
Edutainment | Funny | Trends | Review

| ANUNUNITIY
Lo

‘ 5281501 66

43nuauitauTni
sl TikTok
‘aianauaughu

‘g ,

Energy Sharing

Pet Telemedicine

Aoosls Tousiudinuad Aaarls

® Most brands still think that TikTok is only for Gen-Z

® Most brands still think that TikTok is not for brand
tellscore




I What marketers can do on TikTok?

ATATANGTTN

B

!

Fun Facts

Kisiela
CELERID

#scbthailand #3uma...

See translation
nalsound - SCB Tha 9
Employee Branding How-To

Explainer Content

7 pr— T\ v—
@ Beauty & Fashion @ Daily Ranking *. @ Explore .
J

N %eng

-

{ s dier,!(eneh'or joined -

Affiliated Marketing

tellscore



I Content Ideas

e How to/ Demon. .
e Educational

e Review .
e Series
o Tips & Tricks .
) e Short Movies
e Life hacks

e Interview/ Opinion
e POV/ Storytelling

e Memes/ Parody
e Unboxing

e A day in a life
e Poll/ Challenge

 ——— 0000

3-Minute TikTok Video Niche 10 Minutes TikTok Video

tellscore



ncourage a More Connected, Yet Diverse Media Landscape
hrough Independent Creators

Fig.1 Media companies are adding ‘Creator Culture’ to their organizations

News-led

usuUndo 4 , 1 Media Companies
- = . (Mostly not independent)

Example only

Media Companies .
(Strength: Info Trust, Fact Checker) + Content Creator Tactics

a



ncourage a More Connected, Yet Diverse Media Landscape
Through Independent Creators

Fig.1 Media companies are adding ‘Creator Culture’ to their organizations

— e a3 i\ & News-led
usundd Media Companies
(Mostly not independent)

Example only
Media Companies .
(Strength: Info Trust, Fact Checker) + Content Creator Tactics

Fig.2 Creators are now becoming independent media companies

Creator-led
Media Companies
(Mostly still
independent)

ASIOLODS

More Creators are
Example only going Full-time
Creators & Influencers

(Strength: Consumer Trust)

+ News Standards & Embodiment (

amme., o AN telscore



.ncourage a More Connected, Yet Diverse Media Landscape
Through Independent Creators

Fig.1 Media companies are adding ‘Creator Culture’ to their organizations

— o] i\ & News-led
usundd Media Companies

(Mostly not independent)

Example only Independent,

Media Companies Media Com panies

(Strength: Info Trust, Fact Checker) + Content Creator Tactics

are important to

Media Landscape
Fig.2 Creators are now becoming independent media companies P

Diversity &
Creator-led Standards
Media Companies
‘ (Mostly still
aAsDE ™ independent)
More Creators are
Example only going Full-time
Creators & Influencers C
(Strength: Consumer Trust) + News Standards & Embodiment

amme., o AN telscore



.’ust & Authenticity is More Valued Than Ever! (not number of likes, views)

Who do we trust?

(1 of 2 scenario)

Press Virtual Creators Idols, Stars

Gen Al Presenter

Al presenter

. ‘A
b L
Examples only. Courtesy of artists
LA T
3 h

.

Icons from www.farfromtimid.com

a



.’ust & Authenticity is More Valued Than Ever! (not number of likes, views)

Who do we trust?

(2 of 2 scenario)

Press Creators Virtdal Creators Idols, Stars Gen Al Presenter

E, Al presenter

S e R -

. A
Examples only. Courtesy of artists|
o A ~
> i X

Icons from www.farfromtimid.com

d
amee. i . telscore



.au1nudn§tama§ plawsv maAdutnudasea ulvidvaiildy udgv...

Diversity & Check Balance:
asoAuMfgy Whdv WD wa:AIUKaINKaguADIULWGD ATYY

Organic data points are important:
aso Data Points Nw1on “Au”wacua:zAuq § Algorithm uovlsiBoaiide

Screen Creator:
awsaddugdemiklsiBuaiidoUananadu dounaln Check & Balance wu »nAuQ
DINAUDID MSAQLFDNDUWGY MSASIDEDUADULNUA La:MSLEAUS:3AnouSULILLUSUG

Screen Product:
5uwad 1DYAdDVASIDEADUNAQNTUAUDVIUSUANDUSUIUDE VAL IIFUDIBUAU

Create Jobs for Thai People:
Wunmsasomutiaulng sroldwndoaulng

Self Regulation'
uazuuusud1 Misaaadovqua ua:nalnnisasdoaou WudovdAryua: aatuhumlsmnnu
Lwathamamnssu Content nglUinacialU C'

amee. i . telscore




.reator Culture . Summary @

CREATOR Meaa Trend Soft Power Creator
CULTURE 9 & Subculture Commerce

Al Tools for Performance Media Landscape
Creators & Trust

a
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a | Ihank you

D Happy Influencing! Responsibly
tellscore

Email me: contact@tellscore.com




